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Plumbing  Service Call

$100 OFF
ANY GAS OR ELECTRIC

WATER HEATER
$300 OFF TANKLESS

Not valid with any other o� ers. Some restrictions 
apply. Coupon must be presented at time of service. 
Expires 3/31/14

SAVE$25
ANY PLUMBING REPAIR

OR DRAIN CLEANING

1. DRAIN WATER HEATER
2. PLUMBING & SUMP PUMP EXAM
3. KITCHEN DRAIN TREATMENT  BIO CLEAN

Reg. $129. Not valid with any other o� ers. 
Cannot combine o� ers. Some restrictions 
apply. Coupon must be presented at time of service.
Expires 3/31/14

$49*WINTER
CLEANING

*29 with repair
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FREE*
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 Water Heater Repair & Replacements
 Basement Flood Prevention & Backup Systems
 Drain Cleaning
 Tankless Water Heaters - Free Estimates
 Water Softeners & Saltless Conditioners
 Gas Lines & Gas Repairs

 Toilet & Faucet Repairs
 Sump & Sewage Pumps
 Hose Spigots Repaired or Added
 Electronic  Leak Detection - Under Slab Leaks
 Garbage Disposal Replacement
 Trenching & Backhoe Services

8599999 or  Schedule on line at www.CartersMyPlumber.com

TREE ROOT PROBLEM?
This 3-foot long tree root was removed 
by our technician. 

Get your FREE
Estimate Today!

ALL TYPES OF PLUMBING REPAIR & REPLACEMENTALL TYPES OF PLUMBING REPAIR & REPLACEMENT
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By Nicole Davis
Ron and Mary Combs were facing more 

than 10 inches of snow and subzero temper-
atures when they lost their power in their 
White River Township home on Sunday,  
Jan. 5. They did their best to tough it out the 
first night. But with a small dog, named Dusty, 
and the couple still in the cold the next day, 
they decided to seek out shelter at the Green-
wood Community Center. 

“I can’t say enough about what the commu-
nity center did for us,” Ron said. “A police offi-
cer answered the line when we called and said 
there was no one else there. We went over and 
he said ‘if there’s anything we can do for you, 
let us know.’ Later that evening, Linda Gibson 
of the town council made taco meat and all 
kinds of fixings for us for dinner. The fire de-
partment brought us over two blankets. That 

same night, Mayor Myers dropped by and 
asked how everything was going. The other 
neat thing they did, they had a police officer 
sit at the desk and watch our backs so to speak 
during the night... It was a positive experience 
all the way around. I can’t say enough about 
Greenwood and the way they acted.”

The Combs live in White River Township 
on the side of the road served by Indianapo-
lis Power & Light. The other side of the road 
is run by Duke Energy. Ron said only his side 
of the street lost power. Greenwood only lost 
power on that one street, for a long duration, 
throughout the snowstorm.

“The first day it wasn’t bad because people 
were smart and stayed off the streets,” said 
Matthew Fillenwarth, assistant chief of police 
and public information officer. “Everything 
picked up (Tuesday) when drivers started 

coming out. Even the snow 
plows can’t scrape all the 
ice. And with the weather 
dropping so cold, the salt 
wouldn’t work, so we saw a 
lot more accidents (Tues-
day).”

Tuesday morning, the 
family tried to go home, but 
the power was still off. Later 
that evening, they received 
an offer from Greenwood 
Wesleyan Church to pay for 
them a night at Red Roof 

A surprising  
cold-weather treat

As with every snow storm in Indiana, 
grocery store shelves were cleaned out 
before the snowstorm Sunday, Jan. 5. One 
White River Township business owner 
never expected customers to be rushing 
to her store, though. Mandy McGovern, 
owner of Pinocchio’s Original Italian Ice 
Cream, 1011 N. State Rd. 135, Suite F2, 
Greenwood, says; “I just happened to 
be looking at our sales for that day and 
what was selling, and so I called the store 
and she was like ‘yeah, everybody keeps 
coming in and getting pints and quarts 
because they know they are going to be 
stuck in for at least three days.’ I found that 
funny because people tend to do that to 
the grocery store for milk and bread not 
ice cream. I was happy nonetheless.”

Compiled by Brian Ruckle
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Ron and Mary Combs and their dog Dusty spent time at Greenwood Community 
Center after their power went out in their White River Township home.

How did the 
polar vortex 
affect area 
businesses?

Inn. Right when they were about to accept the 
offer, a neighbor called to tell the Combs that 
IPL was working on their power.

“Our house is gradually warming up,” Ron 
said. “It feels wonderful. We’re absolutely ec-
static that we’re home. We did not want to 
continue this any longer than we had to. We 
were in a bind. The Greenwood Communi-
ty Center went out of their way to make us a 
home. We didn’t have anywhere else we could 
turn because of the dog... You never hear the 
positive and this was a positive. It gives me a 
hope. I tend to be a doubting Thomas, but af-
ter this I see at least the people on a local level 
willing to help a person out and I really ap-
preciate it.” 

Finding warmth 
in the cold

White River Township’s Ron and Mary 
Combs turn to Greenwood Community 

Center during power outage

Mandy McGovern, owner of Pinocchio’s Ice Cream

Photo by Brian Ruckle
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Thanksgiving Day through Christmas  
and New Year’s is a special time of year. 
Family comes home and pretty much 

every clan adds to its household in the form of 
multiple food babies.

You know what a food baby is, 
don’t you? It’s the result of a month 
and a half of vast amounts of food 
and drink. Now, there are differenc-
es between a food baby and those 
regular babies.

For starters, food babies can be 
produced by a man or a woman. In 
fact, some of the larger food babies 
are made with great pride by men 
folk. They develop with speed in the 
male of the species. The sole action required to 
gain a food baby is to eat. Men are good at that.

The gestation period for a food baby can be 
anywhere from a couple of months to infin-
ity. Some folks get so fond of their food babies 
that they carry them their entire lives. There 
are those who do choose a lifelong relationship 
with their food babies and then there are folks 
who like to get rid of their food babies every 
January and produce another one each year.

Unlike regular babies, food babies don’t re-

quire anything other than food. They are not 
picky about their diet either. They’ll take any-
thing a body might want to shove done there. 
Regular babies, however, can be real picky as to 

what they will eat. They also have to 
be burped and cleaned up at regu-
lar intervals. Food babies require the 
occasional burp and frequent inges-
tions of food. Like real babies, food 
babies enjoy frequent naps. In fact, 
food babies do their best growing 
when napping.

Food babies do not grow up to 
go to college or anything like that. 
The ones that do grow up tend to 
do things like mess with the own-

er’s cholesterol and blood pressure and require 
larger clothes to keep it warm and comfy. Gee, 
that sounds just like a regular baby. 

You know, there are not too many differences 
between regular babies and food babies. Nei-
ther of them tends to go away, they mess with 
one’s health, and they cost a lot of money.

Growing a ‘food baby’

Scott Emmett lives in Greenwood with his wife, Karen, and 
an ornery old cat named Toby. Write to Scott at scott@
scottemmett.com

S(no)w problem 
for us and others 

“Weather happens.” It’s an age-old expres-
sion that has been emanating from newsrooms 
for as long as either of us can remember. Still, 
what happened to all of us this week was kind 
of otherworldly. It had been some time since 
these parts experienced anything like the wal-
lop of ultra-frigid air that followed the foot of 
snow. It was the unrelenting (for a time, any-
way) cold blast that had us drop our cavalier 
attitude and start to wonder just how safe the 
community was. As it turned out, we all es-
caped mostly unscathed. But along the way, 
our editor, Nicole Davis was working from 
her home in preparation of this edition of the 
Center Grove ICON. We weren’t about to put 
our associates at risk. It wasn’t a noble gesture, 
just the correct thing to do. That was Monday. 
Then came Monday night, and we almost lost 
our chicken-noodle soup when we watched 
Indianapolis Mayor Greg Ballard on the idiot 
box, telling local businesses to stay closed on 
Tuesday. He wanted more time to plow again. 
Understandable, but by that time roads were 
passable. We noticed businesses in our midst 
opened as soon as possible. Snow or not, com-
merce is their life’s blood. So, what of Ballard’s 
request? It’s possible he cost Indy’s business-
es combined millions that second day, and it 
didn’t have to happen. While not exactly hero-
ic, we had this joint humming at three-quar-
ters speed. We often wonder to ourselves what 
makes some folks toss in the towel on occasion. 
Why not do all you can, responsibly, in a giv-
en moment or situation to “do what you do?” 
Maybe it’s just how we’re wired. Oh, well; here 
comes the rain. 

Brian Kelly and Rick Myers are co-owners of Times-Leader 
Publications, LLC (parent company of Center Grove ICON). Write 
them at news@myicon.info.

Brian Kelly Rick Myers

Scott Emmett
Columnist

QUOTE OF THE MONTH

VIEWS

OUR VIEW BACK SHOP

HUMOR

Volunteers are the key to success for many 
local nonprofit organizations in Center 
Grove. While Center Grove is a blessed coun-
ty in Indiana, there are still far too many resi-
dents who struggle on a daily basis, animals 
that need homes and children who need food 
at home.

Center Grove needs volunteers to help 
keep valuable organizations up and running 
and assisting those in need. It is important 
that you help where you can and when you 
can to keep the great spirit of Center Grove 
alive. 

Many people may not know how to go 
about volunteering, so that may immediately 
turn off some folks. But truth be told, Cen-
ter Grove offers many opportunities: Meals 
on Wheels, the United Way, Johnson Coun-
ty Community Foundation, Habitat for Hu-
manity, Humane Society, and dozens of local 
food pantries, just to name a few. You can vis-
it www.volunteermatch.com, a free web ser-
vice that helps you connect with a cause that 
would suit you.

According to the United Way, there are 
many benefits that you receive from volun-
teering.  Those rewards include establishing 
networking contacts, meeting new people, 
learning or developing skills, sharing your 
skills with others, enhancing your résumé and 
gaining work experience, building self-esteem 
and self-confidence,  providing a sense of ac-
complishment, showing  your concern for the 
community, and making a difference in some-
one’s life.

Volunteering is essential. It doesn’t mean 
you commit yourself daily or even weekly.  
But what can you do in our community to 
help those in need? Everyone needs a hand at 
some point. Make this your time to give rath-
er than receive.

“When you cease to make a contribution, 
you begin to die,” Eleanor Roosevelt.

What you can do  
for Center Grove

BELIEVE IT!
Our nation has all sorts of arcane, nonsen-
sical laws on the books. Each month, we’ll 
share one with you.… 

Want to write 
us a letter?

Readers of the Center Grove ICON  
are encouraged to send letters to 

the editor as often as they wish. The 
stipulations are that the letter is timely, 
focused (not more than 200 words) and 
verifiable. Please make sure to provide 
your complete name and daytime and 

evening telephone contact numbers. All 
letters are subject to editing for brevity, 

clarity and grammar. Please direct 
correspondence to: news@myICON.info.

In Kansas City, Missouri, installation of bath-
tubs with four legs resembling animal paws is 
prohibited.

-dumblaws.com

“We gain strength, and courage, and confidence  
by each experience in which we  

really stop to look fear in the face… 
we must do that which we think we cannot.”

~ Eleanor Roosevelt

“It was the unrelenting (for a time, 
anyway) cold blast that had us drop our 

cavalier attitude and start to wonder just 
how safe the community was. As it turned 

out, we all escaped mostly unscathed.”

In Toon with Center Grove by Julie Bickel
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COVER STORY
By Nicole Davis

Do what’s best for your community, not 
what’s best for you. Indiana State Representa-
tive John Price, representing district 47, and is 
entering his second legislative session, says he 
has always aimed to be a voice for his district, 
making decisions on issues that affect people in 
their everyday life and things that impact qual-
ity of life. As the 2014 legislative session kicked 
off Jan. 7, Price says he will continue talking to 
people in the counties he serves, weighing all of 
the facts and opinions before making his vote.

“There are always politics, no matter what; 
everyone has the political party they serve,” 
says Price, Republican. “I do that, but I feel once 
you’re elected you should serve all the peo-
ple. I’ve tried to work across the aisle with the 
Democrats. I’ve had someone say it’s a breath 
of fresh air that some new people have come in 
that are willing to work with everyone. I think 
that I’m there to serve my constituents. If you 
go up there with the agenda that I will do this 
or that to benefit myself, you are there for the 
wrong reasons. If I’m consistent and try to do 
what I think is best, I think that’s all you can do.”

Price started out his career at the Johnson 
County Sheriff’s Department, from 
1973-1994, retiring after 21 years. 
He went on to serve as director of 
the Johnson County Highway De-
partment for seven years, the White 
River Township Advisory Board for 
six years and into the private sector 
with his own business. He was then 
elected onto the Johnson County 
Council serving as president and 
vice president while there and most 
recently served four years as the 
county commissioner. When asked 
to run for state legislator, Price says 
he had to give the decision a lot of 
thoughtful and prayerful consider-
ation before he agreed to it. He was 
elected with more than 70 percent 
of the vote in 2012.

“To continue to do what I’ve done 
the last three decades, to serve the 
citizens and people of my community, trying 
to be accessible and understanding,” Price says. 
“That’s my reward. I’m doing what I like to do.  
My reward is seeing things done in my com-
munity and district that will affect future gen-
erations in a positive way.”

His district is composed of two townships in 
Morgan County and seven in Johnson County, 
including a large portion of White River Town-
ship where he resides. This session, Price serves 
on five committees – the labor & pension 
board, local government committee, public 
safety, veteran’s affairs and Drug Free Indiana. 
Serving locally for most of his political career, 

Price says he hopes to bring his knowledge of 
what is needed in his community with him as 
he votes on issues that will affect not only his 
district, but across Indiana.

“This is like anything,” Price says. “As long as 
you have a good attitude, a good work ethic and 
good outlook you will be successful. It’s some-
thing you have to look forward to, serving the 
citizens, and be positive about what you’re do-
ing.”

Last session, 2013, Price voted 100 percent 
of the time, not missing any of his committee 
meetings. He says he prided himself on stay-
ing in his seat as much as possible during each 
legislative session, gaining all the knowledge he 
could before voting on a bill. He says that can 
be a challenge with different lobbyists all want-
ing their time, and he would meet with them 
before or after a session.

“It’s always a work in progress,” Price says. 
“Things change each year in session. You’re not 
going to solve it all. The playing field is a little 
different in the state level than the local level.”

Price says his political career has taken a full 
commitment – not only from him, but his fam-
ily as well. His children are adults now, but he 
says there were times they were all out as a fam-
ily, going door-to-door campaigning. Politi-

cians constantly have to be available, by phone 
or e-mail. Some days may be short and others 
very long. It’s something that affects every as-
pect of his life. Price says he is also very hands-
on, managing his own accounting and sched-
uling so that if a mistake is made, it’s on him. 
He says there will be times he will go shopping 
with his wife, and they will joke that he spends 
more time talking with everyone in the store 
than they actually did shopping. That friendli-
ness of his community, though, is why he says 
he strives to work so hard to give back.

“It’s the best community in the country as far 

Price: The People’s Rep.

(Above) John Price. (Left, bottom) John Price chats  
with Pat Van Valer at a recent Greenwood Chamber luncheon.

White River Township’s John Price goes 
into his second legislative session with  

an open mind and positive outlook

Submitted Photo

Continue Price on Page 7

My reward is seeing 
things done in my  

community and 
district that will 

affect future 
generations in a 

positive way.
~ John Price

“

“

Photo by Eric Ellis

Photo by Eric Ellis
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“Price has been in local gov. a long time 
and when certain issues come up, he makes 
sure local government agencies do the best 
they can with the funds available. He’s just  

a personable, really likeable guy.”

“He has a tremendous amount  
of experience in local government  
and I think that makes him better  

as a statewide legislator— 
especially with funding  

and taxation issues.”

Garnet Vaughan, The Marketing Department 

“He’s just served his community 
for so many years. He’s already familiar  
with the process of local government  

and he absolutely knows how  
to make the right changes happen.”

Deb Walton, Indy City GiftBaskets 

“The best part about him  
is that he’s so available to his  

constituents, and even for people  
outside of his constituency as well.”

Tom Vander Luitgaren, Van Valer Law Firm

Ryan Goodwin, Morgan Co. Councilman 

Compiled by Eric Ellis

as I’m concerned,” Price says. “I’ve lived here all 
my life. It’s always been home so I feel I have 
an investment in the community. It’s where I 
work, where I serve, it’s my quality of life. It’s 
not always a bed of roses, but life isn’t. You cross 
those hurdles and address those hurdles as they 
come. This has been a community where you 
look out for each other. It’s a community I hold 
dear to my heart and pretty blessed and happy 
to live in.”

Price says the hardest thing for a politician is 

to realize when it’s time to quit. He says there 
is a time when people become complacent and 
if they get in that mode, they can do a lot of 
damage. He says that’s why he tries to remain 
open-minded, constantly learning about the is-
sues and keeping in mind the needs of his com-
munity.

 “At this point I plan on seeking reelection,” 
Price says. “How long after that? I don’t know. 
The fire is still in my belly that I want to do it, 
do something positive. I feel like I am.”

Getting to know John Price...
•	 I like boating. We started a thing years ago where we do an all-family vacation. We rent 

a boat at Del Hollow lake. I don’t think a year has happened where something hasn’t 
happened that’s not been funny, memorable.

•	 I have a bible study group that’s like family that makes me happy.

•	 With the family, we enjoy the outdoors. We get down south, where it’s laid back. You 
get out there in the nature, walk around and see that what’s really important; family, 
friends, etc.

n State-funded preschool 
Our future is our kids. Whether that be 
through preschool, kindergarten, all the 
way through, I think that we have to 
give them the advantage of getting the 
education and what they need to prepare 
them for their future. I am pro these 
educational programs. I’ve seen from my 
kids and my grandkids, that when you 
start them earlier and get them involved 
in these things, they become more 
proficient and they understand better. 
That has to start at home, too. You have 
to have families that will sit down with 
their kids. It takes a partnership of parents 
and us putting through programs and 
funding in place. If you give these kids the 
opportunity, they will succeed.

n Addressing high business  
personal property tax 
I’m all about business and how we are 
going to help. I don’t see this just going 
in. If you pass this (as it is) you are going 
to put (a strain) on the small business.  I 
think we have a lot of work to do on that. 
I am in favor of doing something with 
the businesses to promote them and get 
them into our state, but at the same time 
we have to be cognizant of the small 
businesses and what it will do to them as 
well as the counties and local government. 
A lot of legislators said they felt the same 
way; that we have to be delicate how 
we handle and structure this so it will be 
successful in business and won’t hurt local 
services. I’m in favor of doing something, 
but not all at once.

n Wellness credit 
Wellness is a big part of things. It affects 
people’s attendance at work, the health 
care system... People get complacent with 
their day-to-day life. They don’t eat right, 
those sorts of things. Sometimes you have 
to give incentives to get things done. If 
you say, you meet these deadlines on this 
project and you get a reward. If you go 
over that date, you get penalized. Wellness 
is something you have to stay on top of all 
the time.

n Same-sex marriage
This is important to a lot of people. I’ve 
had a number of calls from people and 
the majority of those have been saying, I 
trust that you will make the right decision, 
but I think that this should be sent so 
that people can vote on it. People would 
like to see it either stay the way it is or go 
to referendum and vote on it. It’s a very 
tough decision. If it comes down to that, 
I would send it down to the constituents 
to vote.

n Food/beverage tax
I told (local government) that I would 
support that with a commitment they 
would tell me what they would spend 
that money for – parks and recreation, 
sidewalks and streets, police and fire - I 
told them I would support that…We 
should give them a tool they can use if 
they need to use it. It’s something that 
gives them an opportunity.

Price’s position on…

From Price on Page 6

Compiled by Nicole Davis
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By Charles R. Thomas, M.D.
In a few previous articles and in my book, 

Practical Wine Talk-A Physician-Winemaker 
Examines Wine, I have mentioned Chateau 
d’Yquem, a white wine from the Sauternes re-
gion of France. This wine, in my estimation 
and that of most of the wine writers in the 
world, is the World’s greatest wine. Indeed, 
when the French created their classification of 
wines in 1855 at the request of Emperor Na-
poléon III, they listed in detail all the wines 
of Bordeaux in a heirerarchal order from the 
best red wines of Bordeaux, the First Growths, 
to the Fifth Growths. This included wines 
such as Chateau Lafite Rothschild, Chateau 
Latour, etc. The white wines were listed in a 
similar order with one exception – at the top 
of the order was a wine designated as a First 
Great Growth, the highest category of any 
wine in the French world: Chateau d’Yquem, 
from Sauternes.

Chateau d’Yquem is produced from field-
blending of Semillon (80 percent) and Sauvi-
gnon Blanc (20 percent) grapes. In the latter 
stages of grape maturation, there is an al-
most routine infection of the grapes with the 
Botrytis cinerea mold, called the “Noble Rot.” 

This mold is found free in nature and is pres-
ent in virtually all areas in the world where 
dampness and moisture are prevalent. The 
spores of the mold attach to the surface of the 
grape by the hundreds, 
and then piercing the 
skin of the grape with a 
little tubes that suck the 
juice from the grape for 
nutrition. As this pro-
cess continues, dehy-
dration of the grape oc-
curs with shriveling of 
the berry and concen-
tration of the contents 
whereby the water of 
the grape is reduced, in-
creasing the sugar con-
tent. These grapes are 
moldy, shriveled, and 
dreadful-looking, (see 
photo) but make the 
most incredible flavors 
and aromas. The grapes 
are harvested in most, but not all years, by us-
ing up to 200 people who are “on call” to pick 
the grapes in the fall of the year. The picking 
crew will go through the vineyard up to 17 
times, picking just single grapes that have the 
right characteristics necessary to make this 

wine. The grapes are pressed three times and 
remain in the barrel for three years. It is then 
blended and bottled.

In contrast to the usual sugar content seen 
in grapes of most wines, 
the grapes picked for 
Chateau d’Yquem are 
higher. After a three-
year stint in new oak, 
one would expect an 
oaky wine, but it is not. 
The beautifully yellow 
colored wine is heavy-
bodied, with heavy 
streaks on the sides of 
the glass from the abun-
dant alcohol, (13 per-
cent) and sugar (up to 
15 percent). The wine 
is almost timeless, as it 
is still beautiful drink-
ing for 40 - 60 years and 
beyond in some years. 
The 2009 vintage should 

outlive anyone tasting it.
Tasting Chateau d’Yquem is one of life’s 

pure pleasures. Save your money to purchase 
even a half bottle of Yquem, about $75, be-
cause no one should die without having tast-
ing it! Generous aromas of ripe tropical fruit 

rise from even an undisturbed glass. There is 
the haunting pineapple, honeysuckle, orange 
and orange rind, nuts, crème brulèe, vanilla, 
apricots, white peach, nectarines, baked ap-
ple, butter, butterscotch, and coconut aro-
mas. The wine is so thick and rich it coats 
your tongue. The flavors linger for more than 
an hour. Despite its sweetness, the acidity bal-
ances the sweetness so well that it is never 
cloying or obnoxious. 

To belabor the point, just sniffing and sa-
voring the scents, aromas, and bouquets of 
this wine is a heavenly experience not to be 
missed. Drinking it is the icing on the cake. 
This is obviously a dessert wine and will go 
well with a variety of desserts, especially 
cheesecake, fruit tarts, pies, and the like. It is 
also used as a time-honored wine accompani-
ment to foie gras in the early part of a meal as 
the combination of the two is awesome. A re-
cent meal with four other friends, my wife and 
I enjoyed the 1971 vintage Chateau d’Yquem 
with foie gras as a second course and then two 
hours later as the dessert wine. The 1971is the 
Count of Lur-Saluces’ (the owner) favorite 
vintage at $800 per bottle.

 
Charles R. Thomas, M.D. owns Chateau Thomas Winery with 
locations in Plainfield, Fishers, Bloomington and Nashville. 
Contact him at charlest@chateauthomas.com.

Chateau d’Yquem: World’s greatest wine
WINE & DINE

Botryticized grapes

Let’s make this year a good one. Aspen Trace is CarDon’s newest family-first senior living 
community coming to your area. To decide if assisted living is right for your family, call us 

at (317) 535-3344 or download our Power of Family brochure at www.aspentrace.us.

3154 South SR 135, Greenwood, Indiana 46143

Family is
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RECIPE
For CG ICON by Family Features

Few would argue about the importance of 
eating a nutritious, balanced diet. Unfortu-
nately, not everyone knows how to do it.

In fact, more than half of Americans sur-
veyed by Nestlé and Harris Interactive said 
they are unaware of MyPlate, the dietary 
guidelines from the USDA that make up a nu-
tritious diet. What’s more, consumers only 
come close to meeting dietary guidelines 
a mere seven days out of 365 in a year, ac-
cording to the NPD Group’s National Eating 
Trends® database. 

This confusion, along with the idea that a 
balanced diet shouldn’t feel like a chore, led 
Nestlé to create the Balance Your Plate pro-
gram. It offers easy solutions to help you cre-
ate deliciously balanced, perfectly portioned 
meals that include the foods you love while 
meeting MyPlate guidelines.

Building balanced, nutritious meals has 
never been simpler with the help of MyPlate 
(choosemyplate.gov), and the Balance Your 
Plate program (meals.com/balance) which 
helps you quickly assemble high-quality bal-
anced meals using frozen prepared entrees as 
the center of the plate. Frozen prepared en-
trées are a great way to get a jump start on 
creating a balanced meal and allow you to 
still enjoy many of the foods you already love 
like pizza and lasagna. With the Balance Your 
Plate program, all of the math has been done 
so you can follow the simple menus to enjoy 
a tasty meal that fits easily into the MyPlate 
guidelines. 

At meals.com/balance, you’ll find two 
weeks of nutritious, balanced menus that 
meet MyPlate recommendations. Each day in-
cludes one to two frozen prepared meals and 
provides around 2,000 calories. It also sug-
gests menu modifications for a 1,500 or 1,800 
daily calorie diet – all while meeting the di-
etary guideline recommendations:

Breakfast 
•	 Breakfast burrito made with: 1,6-inch 
corn tortilla, 1 egg, scrambled  
2 tablespoons shredded cheddar cheese, 
1/4 cup no salt added canned black 
beans, 2 tablespoons chopped tomatoes
•	 1 cup cantaloupe cubes
•	 1 cup coffee

Lunch 
•	 1 LEAN CUISINE® Asian Style Chicken 
Salad Additions™ with: 3 cups romaine 
lettuce, 1/2 ounce slivered almonds 
(1,800 calorie diet: replace 1/2 ounce 
slivered almonds with 1/4 ounce  
almonds; 1,500 calorie diet: replace 1/2 
ounce slivered almonds with 1/4 ounce 
almonds)
•	 2 ounces whole grain roll  
with 2 teaspoons soft margarine
•	 1 cup pineapple orange juice* (1,500 
calorie diet: replace juice with water)

 Dinner 
•	 1/6 DIGIORNO® Rising Crust  
Pizza – Pepperoni
•	 1/2 cup baby carrots with  
2 tablespoons hummus
•	 1 cup canned peaches, in juice  
(1,500 calorie diet: replace 1 cup  
peaches with 1/2 cup peaches)
•	 1 cup low-fat milk

Snack 
•	 1 cup low-fat chocolate milk (1,500 calo-
rie diet: replace 1 cup low-fat chocolate 
milk with 1 cup fat-free chocolate milk)
•	 4 graham cracker squares (1,800 calorie 
diet: replace 4 graham cracker squares 
with 2 squares; 1,500 calorie diet: replace 
4 graham cracker squares with 2 squares)

For more Daily Meal Plan suggestions and 
nutrition information, visit meals.com/bal-
ance.

familyfeatures.com

Eating nutritiously  
from your freezer

TsT Home Improvement Services LLC 
Tip of the Month  By Tom S. Truesdale

TsT Home Improvement Services LLC
Helping people one job at a time...

317-550-8677
Plainfield, IN • email: thomas_truesdale@yahoo.com

               

 

1 Free Home Improvement Consulting Visit

Residential Renovations • Home Improvement Consulting 
Home Additions • Garages and Detached Buildings 

Interior and Exterior Contracting • Build to Suit
In Home Access and Mobility Solutions • Handyman Services

Floor Plan Changes
Floor plan changes can be ap-
plied to almost any interior 
renovations: The winter season 
is a great time to complete proj-
ects on the inside of your home. 
This month I will provide some 
general thoughts regarding floor 
plan changes that can be applied 
to most bathroom, kitchen, 
basement and garage renova-
tions.
1. Relocation of a wall can 

be simple or complicated 
depending on the situation 
but can provide a great solution to 
square footage needs by combining  
2 rooms into one:
•	 Evaluate if the wall is load bearing.
•	 If a load bearing wall, a beam will 

need to be installed to carry the load.
•	 Determine the size of the opening 

desired between the adjacent rooms.
•	 Example: Opening up a wall between 

a kitchen and a dinning room can 
provide an open concept that makes 
the existing space much more 
efficient.

2. Adding a wall / doorway to an open 
bonus room can create an additional 
bedroom:
•	 The bedroom must have an exterior 

window.
•	 If in a basement, egress codes must 

be met.
3. Opening a wall in a bathroom into an 

adjacent closet or bedroom can capture 
space creating a larger bathroom:
•	 Tub, sink and toilet relocation is 

generally necessary to make this 
strategy successful.

•	 A master bath can be created by 
installing a connection between 
rooms.

4. Enclosing a garage door can create 
additional living space. Many things 
must be considered in a garage 
repurpose project:
•	 Exterior finish
•	 HVAC
•	 Electrical

Floor plan changes can be a great way to 
solve existing space problems and make the 
square footage of your home more efficient. 
The examples above are greatly simplified 
for the sake of this brief article; time should 
be taken planning and evaluating existing 
conditions and scope of work before begin-
ning construction. Designing with consid-
eration of all the options and costs is key 
before beginning construction to achieve a 
successful project. As always, consult with 
a local qualified construction professional 
before starting your project. Have a great 
holiday season and I hope this month’s tips 
are helpful, please do not hesitate to call if 
you have any questions. 

ATTENTION MOMS! 
Part-time Sales Position

Looking for an opportunity to work in 
your community? The Southside Times, 
Southside Business Leader and Center 
Grove ICON are looking for  someone to 
work part time as a sales representative. 
Call on some of your favorite stores close 
to home and earn money. Must have ex-
cellent written/verbal communications 
skills. We are an equal opportunity em-
ployer. If you are interested in a flexible 
position earning some extra money, 
please send your resume to Brian 
Ruckle at: bruckle@businessleader.bz.
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For CG ICON by Family Features
Putting your own flair into an old piece of 

furniture or thrift store find is a creative and 
budget-friendly way to transform unused 
items into personal treasures.

Refinishing old tables, chairs and other 
wooden items can instill new life, making 
these pieces functional and contemporary 
once more. Whether you’re repurposing a 
piece entirely, or simply up-
dating the look, there are a 
few things to keep in mind:

Color 
Do you have a specific 

room in mind to use your 
selected piece? If you have 
a place already chosen, 
consider a colored stain to 
match the room’s décor. If 
not, a versatile wood tone 
may be a better choice.

Product 
Is this your first project? 

If so, water-based prod-
ucts can be a simpler, DIY 
friendly alternative to oil 
based stains and finishes. 
Will your “new” furniture 
be in frequent or casual use? 
To protect from wear and 
tear on daily-use items, be 
sure to finish your project 
with an appropriate seal-
ant or protective coat. Inte-
rior stain and sealers offer a 
protective element built into 
the product, such as Cabot 
Premium Wood Finish, 
which provides rich color 
and tough, durable results.

Preparation 
Although you may be 

anxious to put your new 
treasure to use, taking time 
to properly strip and pre-
pare your wood for its new 
finish will ensure the best 
results.

This DIY project, created 
by Beth Hunter, author of 
the blog “Home Stories A to 
Z,” shows you how to take 
a tired, outdated coffee ta-
ble from attic to amazing in 
three simple steps.

Supplies:
•	 Chemical stripper
•	 Hand-held paint scraper

•	 Tack cloths or lint-free rags
•	 Rubber gloves
•	 Safety glasses
•	 Orbital sander with 60-, 120-  

and 220-grit discs
•	 Interior wood stain and sealer product, 

such as Cabot Premium Wood Finish (in 
the ready-to-use or custom-tinted  
to your color of choice)

•	 Painters’ tape
•	 Paint brush 

•	 300 grit sand paper

1. Use a chemical stripper 
to remove heavy layers of 
paint, stain or varnish. Fol-
low the label’s directions, al-
lowing the stripper to sit for 
the designated amount of 
time and then gently scrap-
ing and wiping away the 
residue (tack cloth or lint-
free rag is important, so you 
don’t leave particles behind). 

Tip: Remember to wear 
gloves approved for chemi-
cal handling and eye protec-
tion, and be sure to set up 
your project in a well-venti-
lated area. A respirator may 
be necessary to ensure you 
don’t inhale too many pow-
erful fumes. 

2. Once your piece has 
been stripped, wiped clean 
with a damp rag and allowed 
to thoroughly dry, you are 
ready to sand. Although for 
some small projects sandpa-
per sheets will do, you’ll get 
the best results using a qual-
ity orbital sander (there are 

many options in the $50 to $100 range, well 
worth the investment if you’ll be doing more 
projects in the future). 

Using the sander, start with a low-grit, 
coarse sandpaper (60 grit) and work up to 

Revitalize forgotten furniture  
with a simple DIY transformation

SACRED SPACES Answers for the techno challenged

By Regina Miller

Q: I have a USB charging cable for my iPad 
that I know works because I use it to charge 
my iPhone. When I connect it to my iPad, it 
charges it very slowly. Why won’t it work 
the same on the iPad as it 
does on my iPhone? 

A: To answer, I would 
have to ask if the charging 
block is the same that you 
are using with both devic-
es. If the answer is yes, then 
it’s likely because the watt-
age is different for the two 
devices. Based on your de-
scription, I would suspect 
that the charging block that 
you are using is the one that 
came with or a replacement 
for the iPhone rather than 
the iPad. An iPhone char-
ger will charge an iPad with 
the same type of connec-
tion, but at a much slower 
rate since the iPhone is 5 
Watts and the iPad is either 10 or 12 Watts. 
Also, be aware that if you buy an after-mar-
ket (non-Apple) replacement cable that some 
are charging only and not syncing. All cables 
are not created equally. The same goes with 
the micro USB cables and adapters – not all 
will work the same on a device even though 
they fit in the connection. The voltage on the 
pins varies from one to the next. To be sure 
the chargers and cables will work to their full 
capacity, use original manufacturer parts or 
replacement accessories from a reputable 3rd 
party manufacturer.  At my shop, Geek in Pink 
Computer Repair, for example we are in the 
habit of labeling our cables and chargers when 

we get new ones so there is no confusion be-
tween say, our iPhone and iPad chargers so we 
can get maximum benefit by not mixing them 
up months down the road. 

Q: I am a Microsoft Outlook user and I am 
changing email addresses. What is the easi-
est way for me to notify my contacts with 

my new email address? 
A: Since you use Out-

look, I would recommend 
setting up your new email 
address in Outlook and 
then e-mail the contacts 
from within Outlook using 
your new e-mail address. 
When you set up your new 
e-mail address in Outlook 
you can choose whether 
or not you want to make 
it the default e-mail ad-
dress from which to send. 
Your contacts will still be 
in Outlook, making it easy 
to select which ones you 
want to notify of your new 
address. Remember, this is 
your opportunity to with-

hold your new e-mail address from people or 
companies you do not want to hear from.  It’s 
not a good idea to just send a blanket e-mail to 
all your contacts in one e-mail. If you do send 
it to several at a time, it’s a good idea to use the 
“BCC:” function to mask the recipients email 
addresses – your contacts will likely appreci-
ate you protecting their privacy.  Also, keep in 
mind if you need to update your email address 
with accounts you hold, you will need to login 
in the website of the account and update your 
e-mail address at the website. 

Regina Miller owns Geek in Pink. Contact her with tech 
questions at regina@geekinpink.com or (317) 882-1606.

TECH SAVVY

the high-grit, fine paper (220 grit). The low 
grit takes off any remaining finish quickly 
and roughens the wood, while the finer grits 
smooth the wood and create a pristine sur-
face. After sanding, use a tack cloth to wipe 
down your piece and remove the dust. 

3. Now you are ready to add color. For this 
project, a series of colors in the new Cabot 
Premium Wood Finish line were used, includ-
ing Mussel Shell, Stormy Teal, Riverbed and 
Coffeehouse. The products in this line are wa-
ter-based stain and sealers so they dry quick-
ly, and are good choices for a DIYer because 
they stain and protect at once while providing 
high-quality, beautiful results. These finish-
es also offer smooth application without the 
need for a primer or conditioner and a simple 

soap and water clean-up.
If you will be using multiple colors, as with 

this project, tape off areas to make crisp lines. 
Use a brush to apply the product, and allow 
to dry as described on the package directions. 
Use ultra-fine grit sand paper, such as 300 
grit, to lightly sand the first coat. Finish with 
a second coat. 

Tips: For a richer color, use the finest sand 
paper possible to remove as little stain as pos-
sible between coats.  Apply more layers for a 
darker look, or only one coat for a distressed 
look.

For additional DIY project ideas for your 
home, including tips and how-to videos, visit 
www.cabotstain.com.

Need Help?
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Jordan Fischer is a contributing columnist for Center Grove 
ICON. To ask Jordan a grammar question, write him at  
rjfische@gmail.com.

Expires 2/13/14 Expires 2/13/14 Expires 2/13/14 Expires 2/13/14

GRAMMAR GUY

Jordan Fischer
Grammar Guy

Instance vs. instant

I heard a new grammar error this week: A 
mother telling her son to “stop this instance.”

I empathized with her plight. We were 
in a crowded store. I wanted to get 
out of the chaos, and I’m sure she 
did too. Her son was focused on re-
arranging shelves of candy at the 
check-out line. You get the picture.

That being said, what she meant 
to say was: “stop this instant.”

Do you know the difference?
The two words are closely relat-

ed. Though “instant” can be an ad-
jective, and “instance” can be a verb, 
we’ll be talking about both of them 
in their noun form today.

An “instance” is an ex-
ample or single occur-
rence of some-
thing. An “instant” 
is a precise mo-
ment or very short 
space of time. Shall 
we practice?

Medical technology has 
advanced tremendously with-
in the last 100 years – for instance, 
we now have a vaccine for polio. Jonas Sulk’s 
work in virology is one instance of a medical 

breakthrough.
We can see that, for our purposes here, 

“instance” and “example” can be used inter-
changeably.

As for “instant,” mentally replace the word 
“moment” until you feel like you get 
the distinction: Once you’re com-
fortable with math, the answers to 
simple problems like 2+2 will come 
to you in an instant. Our sand cas-
tle was gone in an instant once the 
tide came in.

If you feel like you’ve got the hang 
of it, try this on for size: Sometimes, 
ideas come to you in an instant; Ar-
chimedes’ famous “Eureka!” mo-
ment is one instance of this.

With a little practice, just 
like math, you’ll get the 

hang of when to use 
“instant” and when 

to use “instance.” 
If you really have 

trouble with it, just 
think of instant oat-

meal: It only takes a mo-
ment to make. 

$25 
OFF

FALL CLEANUP & 
LEAF REMOVAL

One coupon 
per residence. 

Cragen’s Lawn Service  LLC
Proudly serving commercial and residential properties since 1998

Specializing in: Spring Clean-up • Professional Mowing 
• Landscape Design & Installation • Tree & Shrub Planting 
• Retaining Walls • Mulch Refreshing • Deep Core Aeration 

• Lawn Seeding • Hedge Trimming • Maintenance…and more!

(317) 507-3767

FULLY INSURED • FREE ESTIMATES 
WORRY FREE • PROFESSIONAL SERVICE

$10 
OFF

SNOW REMOVAL
COMMERCIAL OR RESIDENTIAL

One coupon 
per residence. 

20%
OFF

Tax
Preparation

Greenwood
3100 Meridian Park

Near Kroger on SR 135

(317) 889-5900

Whiteland
6001 N US 31, just

north of Suburban Glass
(317) 535-3000

866-871-1040    LibertyTax.com
Valid at participating locations. Cannot be combined with other offers or used toward 

past services. One coupon per return. Valid 1/1-4/1.

LORDS and 
LADIES PET 
GROOMING 

SPA
“We treat your pet 

like royalty!”

Patty Cavanaugh
Owner, Certified 

Groomer
349 S. St Rd 135
Greenwood, IN
(317) 888-1311

$5 OFF

Present this 
Coupon for

Expires 
February 28, 2014
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FEATURE
By Eric Ellis

Generation Y has been on the receiving end 
of virtually every criticism in the book—they 
have been called “lazy”, “wasteful”, “selfish”, 
“coddled”, and even “The Dumbest Genera-
tion.” Similarly, Generation X has also had to 
bear the brunt of attacks from other genera-
tions. Gen Xers are most notoriously known 
for their slacking and sense of entitlement—
the “MTV Generation.” There’s no doubt that 
each generation has its qualms with its pre-
decessors and successors, but what good are 
sweeping generalizations anyway? There are 
good and bad representatives from each gen-
eration, regardless of our date of birth and 
the era in which we are born. What about the 
positive differences between generations, like 
philanthropy? 

Cathy Bastin, associate director of the Fund 
Raising School at the Indiana University Lil-
ly Family School of Philanthropy, has written 
a paper outlining differences in generational 
giving. Bastin’s paper explores the gaps be-

tween generational approaches to fundrais-
ing—how might your birthdate affect your 
outlook on charity?

Because of the broadening generation gap, 
nonprofits are looking for ways to reach out 
to donors from greatly varying backgrounds. 
Simply finding the right method to approach 
potential donors can be challenging. Younger 
persons tend to prefer e-mail and social me-
dia outlets while older generations continue 
to rely on physical mail.

Between Generation X and Generation Y—
the two most recent generations to enter the 
work force—there is a growing desire to give. 
But how to the two generations compare, and 
what kind of approaches to charity do they 
have?

Generation Y 
There is a moderate amount of speculation 

as to the specific dates containing persons 
born under the Gen Y category. The general 
consensus, however, is that the term “Millen-
nials” pertains to the persons born between 
the early 1980s and the late 1990s. This group 
of people represents the youngest generation 

in the workforce, and statistics show that ap-
proximately 60 percent give to charity. 

Bastin claims that Millennials crave in-
volvement. “They want a commitment from 
the organization and then commit to the orga-
nization,” Bastin said. “They want to do things 
and have events.” 

Cayman Jarvis is a representative of Gen-
eration Y and a resident of White River Town-
ship. “The Jarvis family is involved in chari-
table endeavors throughout the country,” 
said Gail Richards, president and CEO of the 
Johnson County Community Foundation. 
“Cayman organized a charity basketball tour-
nament to benefit a deceased friend and class-
mate for years,” Richards said. “The event ben-
efits Riley Hospital.”

Cayman Jarvis (Gen Y)
“Well starting this at a very young age, I 

was very unaware of what this was going to 
become. It has tremendously blossomed 
into something I would have never believed. 
My donations go directly to the Riley Cheer 
Guild, they are the ‘happiest’ part of Riley hos-
pital in my mind because they provide toys, 

art and music to the strong-willed children at 
Riley. They are—and will continue to—thrive 
in what they do best, which is giving kids hope 
and a smile. 

When I choose a particular organization to 
donate or sponsor, I have to have a personal 
tie to it. Riley has had a couple good friends 
of mine and two amazing little nephews. They 
are inspirations to me and to others. When 
choosing you have to think, what does it mean 
to me?”

Generation X
Gen Xers range in age from early 30s to ear-

ly 50s. The “MTV Generation” experienced a 
big surge of technology in their lives that pre-
vious generations had not. Gen X represents 
only 20 percent of total giving. Six out of 10 
give $700 to charity on average.

Erin Smith, White River Township resident 
and owner of Spotlight Strategies, is “very in-
volved in her kids’ activities and many other 
charitable endeavors,” said Gail Richards. 

Generational differences in giving

Caymen Jarvis 
Generation Y

Erin Smith
Generation X

Continue Generational on Page 13
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Excerpt of  Cathy Bastin’s research paper

For the first time in history there are four, 
soon to be five, generations in the workforce.  
Savvy fundraisers will need to be prepared to 
handle the dynamics of each generation not 
only in terms of soliciting donors, but also in-
ternally among a growing multigenerational 
staff.    

Understanding  
the Generations

Before exploring the impact of different gen-
erations on philanthropy and the fundraising 
profession, it is important to define and under-
stand characteristics and influencers of each 
generation. There is some disagreement among 
experts as to when each generation begins and 
ends, as well as what each generation is called; 
however, for the purposes of this research, the 
following definitions will be used: Silent Gen-

eration – 1900-1945; Baby Boomer Generation 
– 1946-1964; Generation X – 1965-1980; Mil-
lennial Generation – 1981-1995. Each genera-
tion has attracted numerous stereotypes and 
assumptions, some more accurate than others.  

Historically, there have always been multi-
ple generations in the workforce. Rampant cut-
backs and layoffs are sending workers of all gen-
erations back into the job market.  Significant 
losses in retirement savings are driving older 
workers back into the workforce as well. 

Silent Generation
There are currently more than one million 

Silents in the workforce. This generation tends 
to respect authority and follow the rules. They 
value the experience and knowledge they have 
built in their industry, and expect respect for 
that experience.  

Boomers
Baby Boomers, the largest generation in the 

workforce, are known for challenging the rules, 
having been rebels who were forced to conform 

by their Silent Generation parents.  This group 
values personal satisfaction, high achieve-
ments, and external recognition.  

Generation X
Gen X-ers are often characterized as slack-

ers who change jobs frequently and have more 
loyalty to their own bottom line than any or-
ganization. They resist rigid, hierarchical rules 
and structures, preferring to simply change the 
rules to suit them over following or challenging 
them. Gen X-ers are loyal to their supervisors 
more than the organization as a whole, and will 
focus more on their own personal career ladder 
than that of the organization.  

Millennials
Millennials, the newest addition to the work-

force, are characterized as overconfident and 
self-absorbed. They tend to blend their person-
al and professional lives, feeling most loyal to 
their peers.  

Generational influences on today’s philanthropic sector

AROUND TOWN

White River Pageant Productions recently 
held Miss Hoosier Christmas. One part of 
the pageant was about giving back. The girl 
who donated the most canned goods would 
win a sash trophy and crown. Kristen Smith 
donated more than 1,000 cans on her own 
and collectively the participants donated 
more than 2,000 cans to the Vineyard Church 
off Madison Avenue, Greenwood. Pictured, 
Kristen Smith stands with pageant founder, 
Carrie Owens.

Kristen Smith donates 
1,000 canned goods  
to Vineyard church

“Between Generation X and Generation Y, 
the two most recent generations to enter the work force,  

there is a growing desire to give.” 

Erin Smith (Gen X)
“Over the years, I have been involved in 

many local and national organizations that 
benefit folks from all walks of life. Current-
ly, I serve on the Johnson County Commu-
nity Foundation (JCCF) board and love be-
ing a part of an organization that proactively 
looks for needs in our community and sup-
ports them through scholarships, grants and 
trusts, just to name a few. I enjoy giving my 
time, talent and treasure to organizations and 
programs that seek to lend a hand up, not a 
hand out. The JCCF specializes in ‘connecting 
people who care with causes that matter.’

Anytime I choose to serve on a board or 
make a commitment to serve on a commit-
tee for a nonprofit, I make sure I have a pas-
sion for the cause. This is extremely impor-
tant because all of these organizations need 
engaged, committed volunteers who are par-
ticipating for the good of the cause. Not warm 
bodies sitting around a board room table. If 
you know your passion, find an organization 
that matches it. You will be invaluable to them 
and find great satisfaction in your volunteer 
efforts.

Giving is very personal. Every phase of life 
allows people to give differently. For instance, 
I take my sons with me to help set-up for fun-
draising events and talk to them about the im-
portance of giving back to their community 
with their time. Eventually, they will be able to 

give of their talent and treasure.  However, I 
talk to them about the importance of engage-
ment and getting to know the people they are 
helping. Writing a check is wonderful, but un-
til they are able to do that, I want them to find 
joy in helping those are in need.

I believe that we will see some new ideas 
and shifts that will allow younger philanthro-
pists to give of their treasure in smaller incre-
ments, but still make a huge impact. There 
is a lot of talk about utilizing crowdfunding 
platforms to support causes. These platforms 
have typically been used for business start-
ups, but are proving to be an innovative way 
for many to give $5 or $10 at a time and track 
online how their donation combined with ev-
eryone else is making a huge impact. Indiego-
go is one of the top crowdfunding platforms. 
Check it out for your next fundraising cam-
paign: indiegogo.com.”

From Generational on Page 12
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Dine & Save  
on the Southside!

Call 300-8782 to advertise next month!

$1499

Large 1 topping  traditional 
crust pizza and an order of 

breadsticks

Like us on Facebook! Exp: 2/14/2014

2 N State  
Rd #135

Bargersville, IN
317.422.8114

HAMPTON’S MARKET
4800 W. Smith Valley Rd.

Greenwood, IN 46142
Contact: (317) 881-1067

hamptonsmarket@gmail.com
“The little store that has it all!”

Hot Deli • Fresh Produce
Specializing in Hand-Cut Meats

Family-Owned
for over 

30 Years!

Say you sawit in theCenter GroveICON!
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1011 North State Road 135 • (317) 865-8844

Made fresh in our store from the 
finest and freshest ingredients.

ICE CREAM • GELATO & SORBETS • SHERBETS • SMOOTHIES 
FROZEN YOGURT • SHAKES & MALTS • FROZEN COFFEE DRINKS

Between Starbucks & 
McAlister’s Deli

Open daily 
11am to 9pm

It’s simply the best....I cannot tell a lie.....It’s simply the best...

It’s sim
ply the best....I cannot tell a lie.....It’s sim

ply the best...

It’s simply the best....I cannot tell a lie.....It’s simply the best...

Valentine’s Day Special: 
Pinocchio’s Pastry Puff

Ice Cream Dessert

Taking Reservations for 

Valentine’s Day 
from 6pm-9pm



Heart-shaped 
Pinocchio’s Ice 

Cream Cake

MENUS

Great deals!

(317) 889-1476
399 S. State Rd. 135 • Greenwood, IN 46143

trulylovelycupcakes.com

Truly Lovely Cupcakes

CUPCAKE 
FLOWER POTS!
Share the love with your special 
someone by giving them flowers 

made of cupcakes! Enjoy 9 cupcakes 
plus 3 minis with the flavor of your 

choosing. Customize the look by 
choosing colors that your one 

and only would love. 

Only $39.99
Delivery is Available

Call now to order!
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By Nicole Davis
The Center Grove High School Class of 

1964 will celebrate its 50th anniversary this 
year. Featured in the November-December is-
sue of the Center Grove Icon, members of the 
class of ’64 say they have remained close-nit 
throughout the years – mostly because they 
were the last class in Center Grove with less 
than 100 students. They meet reg-
ularly to catch-up and chat with 
one another at the Golden Corral 
on State Rd. 135, Greenwood. For 
the first year, the class will be rec-
ognized for their 50th anniversa-
ry at the upcoming Center Grove 
Education Foundation Gala for the 
Grove on Feb. 22, along with the 
classes of 2004 and 1989. Members 
of the class of ’64 say one of their 
most memorable moments from 
that year was their class trip – to 
the World’s Fair and to Washington 

D.C. where they visited the temporary grave 
of President John F Kennedy who had been 
shot not long before. Pictured is an image 
from the 1964 yearbook. Classmates board a 
plane headed back to Indianapolis. The cap-
tion reads, “Although the weather was foggy 
and misty, the flight was cleared at 7:15 p.m. 
and at 9:25 the plane arrived in Indianapolis.”

Submitted Photo

50 year Center Grove
High School flashback

CG ARCHITECTURE & HISTORY

30 Years 
Experience 

Independent 
Agent

(317)889-3900
cindy@cindywilkinsins.com

www.cindywilkinsins.com

Cindy Wilkins Insurance Agency, INC
CALL TODAY FOR A FREE QUOTE!

AUTO – HOME – LIFE

Agents: Cindy Wilkins, Karen Tonte,  
Grady Howard, Bruce Gale, Ashlee Byrd

(317) 246-8819
Concrete, Bathroom, Kitchen

Basement, Custom Design
Siding, Windows, Doors, etc.

Residential & Commercial
LICENSED • BONDED • INSURED
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WHERE WE DINEBEHIND BARS
Paige Truelove, owner 
of Truly Lovely Cupcakes

Where do you like to 
dine? Where I most 
often go is McAlister’s 
Deli.

What do you like to eat 
there? I really like the 
Southwest Cobb Salad

What do you like about this place? It’s not 
too expensive, and it’s always fresh.

McAlister’s Deli is located at  
1011 Indiana 135 in Greenwood.  

The phone number is (317) 300-8064.

Pineapple Upside-Down 
Martini

Bartender: Tammie 
of Brass Ring Lounge, 
1245 Shelby St. in 
Indianapolis.

Ingredients and 
directions: Shake 
1.5 oz. vanilla vodka 
and 1.5 oz. pineapple 
juice together. Pour 
into chilled martini glass. Add a dash of 
grenadine, and a cherry. Serve and enjoy.

Metamorphosis
@metachangeagent
posted on Dec 21

TWEET of the MONTH

If you’ve given Target your name, email, phone 
number or address, keep reading. While hackers 
only stole credit and debit card data from 
shoppers at U.S. stores between Nov. 27 and 
Dec. 15, they also grabbed details on people 
who shopped there before that. Target said 
it has an ongoing investigation and does not 
know how far back the database goes. 1. Be 
on your guard: Expect to get fake phone calls, 
emails and letters in the mail. They’ll be asking 
for your personal information and telling you 
to click on links. Don’t do it, even if it looks 
official. Instead,  go directly to the source. If 
you get an email that seems official, don’t click 
on any links. If it claims to be Target, just go to 

Target.com/databreach. 2. Make calls: Target 
has set up a phone line (866-852-8680) for 
customers who suspect unauthorized activity 
on their accounts. 3. Sign up for fraud 
monitoring: In the next three months, Target 
is offering one year of free credit monitoring 
and identity theft protection to anyone who 
has shopped in their U.S. stores. 4. Review 
any website that keeps your credit card:  
Criminals are now armed with even more 
information. If they have your email and credit 
or debit card information, they could pose as 
you on certain websites. Some online services 
and marketplaces allow hackers to bypass 
your password if they know the last four digits 
of your payment card. 

- CNNMoney

DISPATCH

“I watched  
Star Trek  

and played  
video games.”

Erica O. 

“I haven’t been 
leaving the house  

a whole bunch,  
so I’ve done a lot of 

reading a playing  
a lot of video games.  

I was starting to  
feel a little lazy.”

Ann Schnabel

Connect with us on facebook at:  
https://www.facebook.com/CenterGroveICON

Q: The snowstorm on Jan.5 combined with a below-zero 
temperatures shut down the area in some cases 

for nearly a week. How did you spend your snow day?

face to face

“I shoveled 
snow on 

my day off.”

Austin Truelove

“I just watched  
a lot of daytime  

television  
and Neflix.  
It’s nice to  

get out now.”

Mary Luncsford

AN OPTION

Luca Pizza di Roma
The scoop: Luca Pizza di Roma owner Tony Di 
Mizio not only serves great food, he also has 
been very successful in food service with 15 
restaurants in shopping malls including The 
Greenwood Park Mall and also eight outside 
the country in Russia. The Italian eatery at 
250 S. SR 135 in Greenwood is unique among 
his properties. Di Mizio invests in the best 
cheese, tomatoes and other ingredients. 
Luca Pizza makes its own bread, dough, 
meat sauce and Italian dressing. Pizzas 
are always made from scratch. The eatery 
recently introduced online orders. Luca 
Pizza offers catering services and works with 
clubs, groups or youth sports teams with 
fundraising. 

Type of food: New York style pizza and other 
Italian style selections

Price of entrees: $5 to $20

Specialties: Pizzas, pasta, salads, paninis, 
calzones, Tiramisu cups, Cannoli, and cakes.

Recommendation: The 4 inch Spinach 
Calzone

Hours: Open daily 10:30 a.m. to 9 p.m.; Friday 
until 10 p.m. Drive thru open 15 minutes after 
close. 

Location: 250 S. SR 135, Greenwood. Also 

Phone: (317) 888-LUCA (5822)

Luca owner, Tony Di Mizio

“Hope we’re the 
lucky winners! 

Especially since 
we stood in the 

pouring rain for the pic! ”

Target hack: Tips for all customers 

What are 
Your

Thoughts?

You tell us!

Submitted Photo Photo by
Brian Ruckle
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By Nicole Davis
How do you top the best fundraiser the 

Center Grove Education Foundation has ever 
had? – By combining the talents of everyone 
on the planning committee, thinking out of 
the box and offering more fun-filled activities 
than ever before. 

Last year’s 2013 Gala for the Grove topped 
every single Center Grove Education Foun-
dation fundraiser to date with 400 people in 
attendance and raising $40,000. This year, Ja-
net Hubler, chair, along with Darlene Ingalls 
and Kate Rhoten, co-chairs, aim to bring in 
$50,000 with 500 attendees.

“In general talking to people last year, it 
was like nothing they had been to before in 
the area,” Ingalls says. “This year, I have people 
calling me to ask if they can donate before I 
call them. They want to be a part of this. It’s 
turned into a thing, now. That’s different from 
in the past.”

The 2014 Gala for the Grove will be on Feb. 
22, 6 p.m. – midnight at Indiana Roof Ball-
room, 140 W. Washington St., Indianapolis. 
The cost is $100 per person registered. The 
event will include live music by dance band 
Jayne Bond and the Pink Martinis, a perfor-
mance by the Arthur Murray Dance Studio, a 
silent auction, hors d’oeuvres, open bar cock-
tail reception, dinner and desserts. In celebra-
tion of the CGEF taking in the alumni asso-
ciation, Center Grove Alumni and Friends, 
members from the classes of 2004, 1989 and 
1964 will be honored. 

This year, they have also added a social me-
dia aspect. The committee placed large cut-
outs of a dancing couple with #CG2014Gala 
written on it across the Center Grove area. 
Anyone who took their photo with the danc-
ing couple and tweeted (on Twitter.com) that 
hashtag is entered to win a prize.

“It’s going to be a community thing,” Rho-
ten says. “Most folks that live here, if you 
ask where they live, they say ‘I live in Center 
Grove.’ We may not be a town on the map, but 
people rally around the school.”

Hubler says the event was a lot more orga-
nized, with notes taken from last year placed 
into a binder. Hubler also chaired the 2013 
event. This year, co-chairs Ingalls and Rhoten 
have worked side-by-side with Hubler, learn-
ing everything they can about the planning 
stages before they take the lead on next year’s 
gala.

“We have a great committee and we have 
diverse talents and interests which make it 
wonderful for planning an event,” says Carla 
Johnson, CGEF executive director. “I just at-
tended a menu tasting with Janet and that’s 
definitely her thing. Kate is the epitome of or-
ganization. She keeps us on the line, staying 
on task. When we say we need to do some-
thing, she is going to. Darlene is the wonderful 
networker; she gets everyone to volunteer and 
is willing to try everything.”

Last year, Ingalls said she dived in, obtain-
ing sponsors and enlisting volunteers. She 
says the involvement they have received from 
the community demonstrates how important 
this event is to them, as no one is volunteer-
ing their time and efforts because they will get 
anything back.

 “The best thing about this committee is it’s 
made up of volunteers,” Ingalls says. “I was en-
listed. Last year was my first year and I had 
no idea of what I was getting into. It’s been so 
much fun. I’ve met so many great people. It’s 
been getting more successful and it will only 
be more successful. People are just willing to 
do what they have to do for our community. 
Throughout all this, I have met these girls and 
I am so thankful I have. I have learned a lot. I 
learn something from these girls every day. I 
have some new best friends.”

Surprised by the attendance at the pre-

FEATURE

Reach for the Stars
Janet Hubler, Kate Rhoten and Darlene Ingalls create 

what they feel is the best Gala for the Grove yet

From left back, Carla Johnson, Darlene Ingalls and Kate Rhoten stand behind Janet Hubler.  
The women have participated in planning the Gala for the Grove fundraiser coming Feb. 22.

Photos by Nicole Davis

This year’s Center Grove Education Foundation fundraiser will benefit the 
school’s REACH program – to help fund a family resource officer who 
will call on families of middle and elementary school students who are 

chronically absent; for a middle school alternative academy; and to begin a fall and 
spring intersession camp.

“I’m so excited for (the gala),” says curriculum director, Wendy Kruger. “I feel the 
Center Grove community does a great job working with the education foundation 
for the programs it supports. When we partner together to provide those opportu-
nities for students, it’s a benefit to everyone.”

Through the REACH program, which stands for “through Remediation and En-
richment, Achievement can Happen,” Kruger says they are looking at starting a 
camp REACH. Since Center Grove schools will switch to a balanced calendar for 
the 2013-14 school year, spring and fall breaks will consist of two weeks. This camp 
would take place one week each during fall and spring intersessions. Kruger says they esti-

mate that $55,000 will be needed to fund the two weeks of camps, and they are still trying to 
raise the funds before finalizing the details. The camp will have two focus points – remedia-

tion and enrichment. 
“I just think that the most exciting point is we’re looking at remediation and en-

richment,” Kruger says. “A lot of times we have to focus on remediation only be-
cause that’s the main thing to make students successful at grade level but at the 
same time we can offer that topic that students may be interested in.”

Once funding is secured, Kurger says they will find out which topics teachers 
would be interested in teaching for the camp and how many kids they can accom-
modate.

“We are just so much in the beginning stages,” Kruger says. “We want to make 
sure when we do it, we do it right so we don’t want to rush it. I’m pretty excited that 
the community support is there. It’s nice to have people say yes, education is im-
portant and yes, I want my child to participate in more opportunities.”

meetings they had in the summer, Hubler says 
the enthusiasm was great from the beginning. 
She says the feedback was that people wanted 
less programming so that they could have fun 
at the event. They plan to give attendant what 
they want. 

 “It was pretty unanimous that the whole 

thing was a hit,” Hubler says. “That end re-
sult is always what you look most forward 
to. We’re looking forward to reaching bigger 
goals next year.”

For more information or for tickets, visit 
centergrovefoundation.org.

Where is the money going?

Wendy Kruger
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National Catholic Schools Week 2014 • January 26 - February 1

Celebrate Catholic Schools 
Week in Center Grove with 
Saints Francis and Clare 
Catholic School Ministry

More Celebrate page 20

Photo by Nicole Davis

By Nicole Davis
Catholic Schools Week (CSW) begins nationwide Jan. 26. A 

time for reflection on the importance of Catholic education, 
Saints Francis and Clare Catholic School Ministry will cel-
ebrate with service projects, open houses, themed days at 
school and more. 

“It’s a celebration of the importance of what Catholic 
Schools are,” says Rob Richardson, the school’s president. 

“You can look at the importance in a multitude of ways; 
our children are getting their education in an environ-

ment that allows them to grow in their faith while 
getting an education. For a non-Catholic, it allows 

your child to get an education in a faith-based 
environment. Thirdly, Catholic schools pro-

vide a very good alternative to public 
schools. What we do offer are a smaller 

class size, a more user friendly envi-
ronment simply because of size. So I
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PRePaRe  
FOR success

Roncalli High school is a catholic high 
school that embraces our student’s 
God-given gifts to help them develop  
faith-based goals and morals so that 
they may fulfill their intended vocation 
in life. Our students are challenged 
in academics, the arts, athletics and 
service. 

Now Registering! call 317-787-8277 ext 243  
or visit RONCALLI.ORG

think it’s important to celebrate that.”
This year’s theme for CSW is Communities 

of Faith, Knowledge, and Service. The Nation-
al Catholic Education Association provides all 
schools with information and materials they 
can use throughout the celebration.

Richardson says Saints Francis and Clare 
will kick-off the celebration with Mass begin-
ning Jan. 25 and 26. Students will wear their 
uniform to the church and participate as 
greeters, singing and other activities so that 
the parish can learn about the school’s cele-
bration. The school will have a chili cook-off 
on Jan. 25, 6:30 p.m. Monday, the school will 
hold an open-house for existing families and 
for parents interested in enrolling their chil-
dren in preschool. Richardson says a lot of the 
preschool students are not Catholic, so any 
parent interested can take that day to have a 
more in-depth look at the school. The school 
is a ministry of the church, which is what 
Richardson says allows for them to minister 
to families that bring their children into the 
school. 

Throughout the school week, students will 
have the opportunity to participate in themed 
days. The themes will be listed in the school’s 
weekly newsletter, The Wolf Report, and are 
tentative to change. Currently scheduled for 
Monday is Pack Pride Day where students 
can wear spirit wear from their favorite team; 
Tuesday is Pajama Sock Hop where students 
donate a canned food item for admission to 
a sock hop dance; Wednesday is Red, White 
& Blue Day in celebration of community of 
service to the U.S.; Thursday is Dress Your 

Best Day where students wear their Sunday 
best; and Friday is Student Teacher Swap Day 
where students dress as their favorite teacher 
and teachers dress as students. The week ends 
with a volleyball game, where 8th graders take 
on the teachers.

 “The big thing we hope (students) get out 
of it is the appreciation at how blessed they 
are to get a Catholic education,” Richardson 
says. “Their parents a lot of times are making 
big sacrifices to give that to their children and 
a lot of what Catholic education does provide 
for them.”

For more information, visit ncea.org/
catholicschoolsweek.

From Celebrate page 19

Students having lunch at Saints Francis and Clare Catholic School Ministry.

Photo by Nicole Davis

Jim Chapman
license #113951

CHAPMAN 
MORTGAGE

license #111441

8001 S. Meridian Street
Indianapolis, IN. 46217

Call (317) 883-2604 
Jim@ChapmanMortgage.com

We support Catholic Education!
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Learn, explore and grow
Saints Francis and Clare school aims to meet  

the individual needs of every student

By Nicole Davis
Saints Francis and Clare Catholic School 

Ministry welcomes anyone looking for a 
Catholic education. President Rob Richardson 
says that’s their mission; to be a place for fami-
lies looking for a faith-based education where 
their child will learn, explore and grow.

“We also think academically we don’t take 
a backseat to anyone and we have a principal 
(Betty Popp) that is an out-of-the-box thinker 
and encourages people to learn,” Richardson 
says. “She believes it’s our goal and objective 
to help students where they are. She believes 
let’s set everyone on a path where they will all 
be successful, which starts with figuring out 
where they are. We’re meeting the needs of 
where that child is at that point in time.”

The school tests its students three times a 
year. There are different teachers for language 
arts and history so the students can be placed 
according to their current level of education. 
Richardson says they have seen great results 
from this, watching students grow very quickly.

With longer breaks with the balanced cal-

endar, the school has begun to offer camps, 
Wolf Adventures, for youth. New activities are 
being added this year, including Extreme Ad-
ventures, which entails hiking and other ac-
tivities for the older students.

“It allows us to continue what we’re do-
ing through the non-school year,” Richardson 
says. “It allows us to provide a service that isn’t 
always in the community. There may be a lot 
of day care, those things, but not education-
al programming. It’s a much more structured 
environment.”

Open enrollment for Saints Francis and 
Clare began in January for non-returning 
families. This year, the school has adopted an 
opt-out program, meaning it will automati-
cally enroll existing families unless requested 
otherwise. For more information, visit ssfc-
school.org.

Saints Francis and Clare  
Catholic School Ministry

5901 Olive Branch Rd.
Greenwood, IN 46143

(317)	215-2826	•	ssfcschool.org

FEATURE

Speaker Showcase

Josh Bleill
Community Spokesperson 
for the Indianapolis Colts

Dan Elsener
President of Marian University

If you are a business leader who enjoys sharing your Catholic Faith 
and Christian beliefs with other like minded business people, this is 
the event for you. In addition, it is all done for a great cause, raising 
money to help needs based Catholic families continue their children’s 
faith based education at the parochial school of their choice.

The day features three wonderful speakers sharing their inspired 
stories and how they apply their faith to their everyday lives. We will 
also have networking breaks so you can get to meet those important 
business contacts and make connections. 

Thursday, March 13th

March 13th at the Colts Complex

Lisa G. Jeff, P.E.
President & CEO

Lacquis Consulting Engineers

If you would like more information,  
please visit www.indyscbp.com 

or contact Ben Brown at  
b.brown@office3sixty.com.
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Live David and Moses • Center Grove Church 
will have an All Church dinner and “Live with 
David & Moses.” | When: Jan. 18, 5:15 p.m. Show 
starts at 6 p.m. | Where: 2340 S. State Rd. 135, 
Greenwood. | Info: Visit centergrovechurch.
org.

Intermediate Internet • Discover advanced 
Web search strategies and learn the library’s 
Web accessible catalog and databases. The 
Basics is a prerequisite for this class. | When: 
Jan. 21, 10:30 – 12 p.m. |Where: JCPL branches, 
including White River Township branch, 1664 
Library Blvd., Greenwood. | Info: Visit jcplin.
org/register.

Saints Frances & Clare Chili Cook-off • Come 
join us for fun and fellowship! Many chefs will 
be showcasing their chili and other food items 
will be available too! Throughout the evening, 
there will also be silent auction items available 
including vacations, sports memorabilia, and 
other valuable goods! All are welcome to join 
us for a great cause! All proceeds to benefit 
the SSFC Godparent Fund. | When: Jan. 25, 
6:30 - 10 p.m. | Where: SSFC Gubbio Athletic 
Center, 5901 Olive Branch Road, Greenwood, 
IN, 46143 | Cost: $5. | Info: E-mail agilliland@
francisandclare.org.

Stones U: First Step • First Step allows 
provides information about Stones Crossing 
Church. By the end of the class, you’ll have 
an understanding of what it means to belong 
to Christ and the Stones Crossing Church 
family. This class is taught by Pastor Scott Luck 
and serves as membership class at Stones 
Crossing Church. | When: Jan. 26, 12:30 p.m. | 
Where: 7000 W. Stones Crossing, Greenwood. | 
Info: Visit stonescrossing.com. 

Read like a Rock Star • The Johnson County 
Public Library’s Winter Reading Program 
theme is Read Like a Rock Star. Come to the 
library four times during February to receive 
small prizes and a bonus ticket for the bonus 
basket, full of musical items for all ages. | 
When: Feb. 1 – 28. | Where: JCPL branches, 
including White River Township branch, 1664 
Library Blvd., Greenwood. | Info: Visit jcplin.org.

Valentines Galore! • Children in grades 
K through 5 can make and take their own 
Valentines just in time for Valentine’s Day. | 
When: Feb. 3, 4:30 – 5:15 p.m. | Where: White 
River Branch Library, 1664 Library Blvd., 
Greenwood. | Info: Visit jcplin.org.

Craft Night: Decorative Candle Holders • 
Bring a little sparkle and light into your home 
by decorating votive candle holders. Using 
repurposed jars, this craft is earth-friendly. All 
supplies provided. Program is for adults and 
teens. | When: Feb. 4, 6:30-7:30 p.m. | Where: 
White River Branch Library, 1664 Library Blvd., 
Greenwood. | Info: Visit jcplin.org.

Creating Meaningful Changes with Your 
Special Needs Child • Alysia Fuhrmann, 
board certified behavior analyst, will share 
ideas and information about Applied Behavior 
Analysis, which can be used to increase 
communication, improve social and daily 
living skills and decrease unwanted behaviors. 
This program is for parents of children with 
development disabilities, such as autism or 
Down’s Syndrome, or those with behavioral 
challenges. | When: Feb. 5, 6:30-8 p.m. | Where: 
White River Branch Library, 1664 Library Blvd., 
Greenwood. | Info: Visit jcplin.org.

Olympic Spirit Party • This children’s school 
age program for grades K through 5 will 
feature games, snacks and learning about the 
Winter Olympics. | When: Feb. 11, 4:30 – 5:30 
p.m. | Where: White River Branch Library, 1664 
Library Blvd., Greenwood. | Info: Visit jcplin.
org.

Chocolate Party • Celebrate Valentine’s 
Day by creating and decorating your own 
chocolate treats. Program is designed for 
teens, grades 5-12.| When: Feb. 13, 4-5 p.m. 
| Where: White River Branch Library, 1664 
Library Blvd., Greenwood. | Info: Visit jcplin.
org.

862 S. State Rd. 135
Greenwood, IN 46143

studioyoga.com • 317-882-TREE

New Student Special
$60 for 30 Days 

of Unlimited Yoga
For Students New to Studio You

Wellness, Yoga & 
Service Workshop

January 20, 2014, 5:30-7:30 PM
$20 entry, $15 with school supply donation

Our very own Terrie Purdy is joining The Peace 
Through Yoga Center and traveling to Costa 
Rica to teach yoga to the children of Carbon #1 
Elementary. Sarah K. Evenson will be helping 
us radiate whole body wellness by revealing 
our individual constitution and doshas. Learn 
about the second intelligence of the skin and 
self-massage techniques, combined with 
essential oils to suit your individual needs 
and promote harmony and radiance. Tea and 
hor’doeurves, free scalp massages, and hot 

towel treat-
ments will be 
available after 
the workshop.

You can inquire about advertising by calling today
Call Now! (317) 300-8782
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The Stansbury scale
Mark Stansbury says his grand-

mother had a nice artist hand, but 
he never considered being an art-
ist. As his talents evolved from his 
work as an engineer, he began cre-
ating art as a stress reliever.

“My favorite part is I can get away, 
tune (the world) out, and when I 
come back I have a fresh outlook on 
what I’m doing - whether that’s at 
work, with family, at home or what-
ever I am doing,” Stansbury says.

His pencil and pastel drawings can take 
anywhere from a month to a year to complete. 
Though he doesn’t typically sell his work, he 

will occasionally donate pieces to 
be sold for charities. Stansbury says 
he enjoys drawing detailed, to-scale 
images by freehand. 

 “My challenges are really to 
get correct proportion and scale 
without using measured scales or 
straight edges,” Stansbury says. “I 
don’t use them. It’s too mechanical. 
I feel as though when I do that, any-
one can take a ruler and a straight 
edge and make lines... I never did 

it for this reason, but it seems like people are 
stunned when they figure out I did that.”

Greenwood’s Mark Stansbury draws  
to-scale artwork as a way to relax

ARTIST PROFILE
Name: Mark Stansbury

Art medium: I use primarily .5 mm mechani-
cal pencils from 6h to HB leads and the finer 
the weave of the paper, the better.

Art education: My formal education regard-
ing art was Purdue engineering graphics as 
part of my MET degree work. I like to smear 
to get my shading versus others that cross 
hatch.

When did you begin creating art? I began 
sketching as part of my engineering work 
over 13 ½ years ago. Later as a customer ser-
vice rep, I doodled while answering technical 
service questions and that is where it took off.  
Then away from work it was a great stress re-
liever, and I found that answers to other issues 
came easier after doing this. I began serious 
sketching about 1991.  

Is your art your primary means of living? If 
not, tell us what you do professionally? My 
wife Bonnie and I own Mark IV environmen-
tal (1012 N. Bluff Rd., Greenwood), a heating 
and air conditioning service and replacement 
company. We specialize in engineering repairs 
to heating/ cooling systems that are not com-
fortable or economical to operate. We also 
sell, service, and rent soft ice cream makers, 
and frozen margarita machines since 1986.

What does your art represent to you? My 

artwork represents a sense of accomplish-
ment, and I enjoy working to get detail, and 
seeing the look on people’s faces when they’d 
see it for the first time.  Most miss the little 
mice that are in every drawing, are very vis-
ible, yet small enough to look over.

What inspires you to create your artwork? 
My artwork is inspired on the spur of the mo-
ment, usually by something with a lot of de-
tail, usually something old, and/or someone 
asks me to do it. Planes, trains, automobiles, 
old race cars, trucks, gargoyles too.

What do you hope to have art appreciators 
take with them from your artwork? What 
I hope people that appreciate artwork get 
from my sketches is the sense of correct per-
spective, scale, and detail from a freehanded 
sketch. My drawings are actually drawn from 
right to left so that I can avoid smearing them.

What art inspires you? The artwork that in-
spires me typically is old black and white pho-
tos; the more detail the better. I don’t model 
my artwork after his, but Tim Adwell is a pen-
cil artist whose work I admire.

Awards and honors: Regarding awards and 
honors, I really have not tried to get any, but 
my biggest reward is seeing these go to charity 
auctions like occur in the Murat Shrine, and 
seeing this money get to kids and the enjoy-
ment of the person who buys it.

Organizations you are associated with: 
None.

Compiled by Nicole Davis

Mark Stansbury

(Left, top) Haines Corners
(Right, top) Little Buttercup
(Right, middle) Indianapolis 

(Right, bottom-left) Gargoyle
(Right, bottom-right) Kings Wood Mill
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By Lori D. Lowe
Do you feel taken for granted sometimes? 

Who appreciates that you get up early to make 
lunches or do laundry? Who appreciates how 
hard you work to provide for the family, or the 
fact that you haven’t run off to find an easier 
life? Maybe no one.

That’s because we mostly take for granted 
the good stuff we have. I don’t wake up and 
give thanks for the 
fact that my hus-
band didn’t have 
an affair, or that 
my kids didn’t 
throw up in the 
night, or that my 
house didn’t burn 
down. By default, 
we seem to focus 
on the negative, to 
dwell on our prob-
lems. Sure, we of-
ten give thanks for 
our food and our 
health in a gener-
ic sense, but that’s 
different from no-
ticing how richly 
we are blessed.

Most religions 
have gratitude at 
their core. 1 Thes-
salonians 5:18 says 
“In everything, 
give thanks…” We 
all seem to know 
the power of giv-
ing thanks, and research has demonstrated 
gratitude is a key element of happiness for in-
dividuals and families. Yet, we still grumble 
more often than not. Why?

Psychology Professor Robert Emmons, 
PhD, explains in an essay for Big Questions 
Online that ingratitude is our default position 
and that “we believe the universe owes us.”

He explains the obstacle to gratitude is a fo-
cus on ourselves. Research shows ungrateful 
people have a high sense of self-importance, 
arrogance, vanity, and an unquenchable need 
for admiration and approval. This is about a 
sense of entitlement that says, “I deserve this.” 
Being preoccupied with ourselves makes us 
feel we are owed what we have, or that we 
have earned it, and it makes us forget the giv-
er of these gifts.

While only 1 percent of the population 
meets the criteria for narcissistic disorder, 
these self-serving characteristics are found 
in all individuals to varying degrees. In child-
hood, we all believed the world revolved 

around us, but hopefully we evolved to under-
stand the importance of other perspectives.

Humility offers the path to gratitude. “Hu-
mility is a key to gratitude because living 
humbly is the truest approach to life. Hum-
ble people are grounded in the truth that they 
need others,” says Emmons. “The humble per-
son says that life is a gift to be grateful for, not 
a right to be claimed.”

Humility seems to go against everything 
we are taught will make us successful:  to take 

charge, to take 
credit, to demand 
the best the world 
has to offer. “Hu-
mility is profound-
ly countercultural. 
It does not come 
easily or naturally,” 
says Emmons, yet 
“reigning in enti-
tlement and em-
bracing gratitude 
and humility is 
spiritually and psy-
chologically lib-
erating. Gratitude 
is the recognition 
that life owes me 
nothing and all 
the good I have is 
a gift.”

I didn’t do any-
thing to deserve 
my life, my hus-
band, my kids, my 
job, my parents, 
my friends. As we 
begin a New Year, 

let’s shift our focus away from ourselves and 
toward humility and gratitude for others and 
toward our Creator. Tell your spouse and all 
those who are special to you all the ways in 
which you appreciate them.

According to Emmons, you will gain these 
four benefits of gratitude:

1. Gratitude allows us to  
celebrate the present.

2. Gratitude blocks toxic emotions,  
such as envy, resentment, regret and  
depression–because they are  
incompatible with gratitude.

3. Grateful people are more  
stress-resilient.

4. Gratitude strengthens social ties  
and self-worth.

Lori D. Lowe is a marriage blogger at MarriageGems.com. Her 
book First Kiss to Lasting Bliss: Hope & Inspiration for Your 
Marriage is available on Amazon.com and in all e-book for-
mats. Lori and her husband of 18 years live in Indianapolis 
with their two children.

Make gratitude your 
2014 resolution

MARRIAGE

CENTER GROVE

CONNECTING                SOUTHSIDE. My
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Food • Fun • Networking

May 20
5:30-7:30pmSimons Bitzer, 8350 S  Emerson Ave #100, Indianapolis

November 18
5:30-7:30pm

Mystery Venue

2014 COVER PARTY PLANNER

February 18
5:30-7:30pm
Mystery Venue

RSVP to coverparty@businessleader.bz 
or by calling (317) 918-0334.

Save the dates!

August 19
5:30-7:30pm
Indiana Members Credit Union

1115 N Madison Ave., Greenwood

????

????

 BUSINESS LEADER Extra

Mike Heffner is the owner of the Greenwood Express Employment Professionals franchise. Contact Mike at mike.heffner@
expresspros.com or visit www.expressindysouth.com.

I am one of the weird ones. I actually enjoy 
setting annual business goals. I find it adven-
turous and challenging. For some, the year-
ly grind of establishing goals is up 
there with sticking a needle in your 
eye. I like a quote from the famous 
pioneer Daniel Boone. He likens set-
ting a goal to establishing a destina-
tion, “Having an exciting destina-
tion is like setting a needle in your 
compass. From then on, the com-
pass knows only one point ... And, 
it will faithfully guide you there 
through the darkest nights and fierc-
est storms.”

This time of year is when most 
people are looking at or considering 
some type of goal for the next year. Goals 
help do exactly what Boone describes 
– faithfully guide you. One of the big-
gest mistakes I see made by so 
many is that they don’t take 
the process seriously enough 
or spend enough time looking 
at the various components. In 
this case, the goal becomes 
so far-fetched that the goal 
doesn’t act as a compass. 
It becomes unrealistic and 
acts as a barrier to growth. As 
a leader, you have to find a way to cre-
ate goals that blend the visionary facet with 
the functional aspect, and 
there are three key ways 
you can accomplish that.

Look Beyond the Goal
A well-crafted, well-

thought out goal is a won-
derful thing, but if you 
leave it at that, you’re go-
ing to fail. A Forbes article 
from earlier this year ex-
plained it like this, “The 
value of the goal is not the 
goal itself, but the determi-
nation of the action steps 
most likely to lead to achieving the goal.” You 
must establish an action plan for each of your 
goals, and that plan has to incorporate every 
department and employee in your business. 

This means that you need to go beyond just 
posting the company goals in the break room 
and announcing them at the end-of-the-year 
party. You need to break them down so that 
each division, each department within those 
divisions, and each and every employee in 

those departments have a specific and measur-
able part to play in achieving the goals. It will 
require some additional work, as well as coop-
eration and collaboration among the leaders, 
but this is the only way to convert your dream 
into reality.

Recognize Your Limitations
In case you haven’t realized it yet, 

the phrase “you can achieve any-
thing” isn’t completely true. Every-
one, and every company, has limita-
tions. A wise leader will recognize 
this fact, assess both strengths and 
weaknesses, and then make educated 
and achievable goals. 

Unachieved goals don’t mean a 
missing checkmark at the end of the 
year. When you set goals that have no 
possibility of being met you do two 

things; first, you discourage and dis-
engage everyone in your orga-
nization; second, you put your 

business at risk by wast-
ing valuable time and re-
sources. The combination 

of those two consequences is 
enough to cripple, and even de-

stroy, the best of companies.

Break It Down
Now that each area and individual in 

the company has their own unique action 
plans, you’ll need to break it down even more. 

Set your goals incremen-
tally, with short-term plans 
that take steps toward the 
larger things you want to 
complete.  Pinpoint exact-
ly which tasks are essen-
tial to achieving the goals, 
and then narrow it down 
to what needs to be accom-
plished in the year, each 
quarter, each month, each 
week, and each day. This is 
what helps make your goals 
realistic and timely.

I have found that setting goals is one of the 
keys to success.  Your team will want to know 
how to succeed and know the score along the 
journey. No one likes to play a game where 
there isn’t going to be a winner and no one 
keeps score.  Setting goals takes effort.  The 
outcome, however, is well worth it. At the very 
least, you’ll find yourself with more motivated 
and engaged employees, and, at the very best, 
you’ll achieve your dreams and enjoy all the re-
wards that come with them.

Setting goals  
Daniel Boone style

PERSONNEL MATTERS

Mike Heffner
Columnist

“Having an exciting  
destination is like setting  

a needle in your compass.  
From then on, the compass 

knows only one point… 
And, it will faithfully guide  

you there through the darkest 
nights and fiercest storms.”

~ Daniel Boone
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A lot has changed in the last few years. And we’re 
all wondering how many more hits we can take. 
It always looks bad when you’re down, but rest 
assured we will get back up. We should know, 
in the last three years Express Employment 
Professionals has helped over 1 million people 
find jobs. Because where others see adversity, 
we see opportunity… and we are on a mission… 
for one million more.

(317) 888-5700   707 S. Madison Ave., Greenwood, IN 46143
ExpressIndySouth.com

3925 River Crossing Parkway, 3rd Floor | Indianapolis, IN 46240 | 317.472.2200 | info@somersetcpas.com

Success about your  
+ Passionate  

SAME BEANS....MORE JARS
The industry experts at Somerset CPAs have examined the  
Affordable Care Act and have discovered
new tax exempt jars to help you keep your beans.
 
Contact a tax professional at Somerset CPAs, or visit us 
online at www.SomersetCPAs.com to learn more.

Jay 
Feller
Tax Principal 

Kevin 
O’Connell
Tax Principal 

Agriculture - Construction - Dealerships - Dental  - Health Care  - Manufacturing - Retail  - Real Estate

A healing touch

Compiled by Nicole Davis

When Judith Villegas moved back to Indi-
ana, her home state, in 2006, she says she was 
the only certified person to practice Healing 
Touch in the state. Working as the director of 
Saint Francis Hospital Pain Clinic and Spine 
Center, Villegas began holding classes so that 
others could learn the integrative medical the-
ory. Three years ago, she decided she want-
ed her own practice, her own location, and 
opened Healing Touch 
of Indiana LLC at 1250 
E. County Line Rd., 
Suite 5, Indianapolis.

“I’ve seen some mi-
raculous things,” Ville-
gas says. “I was part of 
St. Francis, where we 
had doctor’s orders to 
reach out to amputees. 
Pain medication can-
not reach a nonphysical body part. For those 
in such intense pain that they have not rested 
a week or more, Healing Touch has been able 
to allow rest and sleep within 30 minutes of 
seeing the patient.”

Healing Touch is a therapy using a variety 
of hands-on or hands-off techniques to bal-
ance and realign the body, enhancing physical, 

emotional and spiritual wellbeing. Villegas 
discovered the practice while working as an 
airline worker in North Carolina, and took a 
class to learn more. She says Healing Touch is 
now offered in most of the hospitals in Central 
Indiana, with outreach programs in the com-
munity. She says she has mentored more than 
25 people to become certified and teach Heal-
ing Touch throughout the state, and hopes to 
continue spreading her knowledge by holding 
ongoing classes.

What is the most 
valuable piece of 
advice you’ve been 
given?

Just do the work. 
Janet Mentgen, our 
founder, often said, 
“The proof is in doing 
the work.”

How have things changed since you  
started your business?

I started my business in the St. Francis Hos-
pital Pain Clinic and Spine Center for about 
four years and decided I would very much like 
my own office. My clientele remains – those 
who have major to minor injuries and surger-
ies to those who are looking for more vitality 

and a more productive life.

Tell us about your biggest challenge 
and how you overcame it?

My biggest challenge is that Healing Touch 
is sometimes misunderstood. It is a nursing 
therapy used in hospitals, taught in medical 
universities. So my biggest challenge is mak-
ing people aware of what Healing Touch is.

What do you wish someone had told you 
before you started your  
business?

All my clients share an energetic con-
nection with me that stays close in a way of 
friendship that I hold dear so when they be-
come ill or are facing surgery, I usually try to 
clear my calendar to be there. Sometimes, this 
becomes difficult.

What is the hottest new trend 
in your industry?

I believe more people are asking for a deep-
er connection to themselves and life. When 
they come for a healing touch session, there is 
an hour of peaceful awareness and balancing 
of the mental, emotional, spiritual and physi-
cal.

NOW THAT WE’VE BEEN OPEN

Greenwood’s Judith Villegas spreads her knowledge  
of healing medical practice throughout Indiana

Judith Villegas

Photo by Nicole Davis
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317.539.2024 • 800.531.6752
www.raystrash.com

“Is your company’s New Year’s resolution to go green? Call Ray’s and find 
out about all of its exciting recycling programs. Whether you need a small 
container for office recycling, or large-scale equipment to handle excess 
packing materials, and things in between, Ray’s has you covered. Ray’s Trash 
is the only call you need to make for your recycling and waste removal needs. 
We offer consultants to review your needs and design a competitively priced 
custom program for you. Call us today to schedule a review of your property’s 
disposal plan.”

GREAT SERVICE 
SMART PRICING

CALL RAY’S TODAY.

 BUSINESS LEADER Extra

I write this article during a time of “If you 
like your plan you get to keep your plan. If you 
like your price, it will not go up”. Yes, even pres-
idential loyalists are trying to defend 
the President on this one, but it gets 
harder to do so each day. So how 
does a little, fat businessman from 
Indianapolis fair in this argument? 
To answer that, let me first turn to a 
news cycle. 

I was watching TV when a fam-
ily came on with a Blue Cross Blue 
Shield policy. The family felt secure 
that their plan was going to be a plan 
they could keep and that the price 
would remain the same, 
if not go down with 
Obamacare. Well, 
they went through 
their letter on TV 
that they had re-
ceived from Blue 
Cross the previous 
day; they found both 
of those items of con-
cern were to prove to be un-
true! In fact, the plan was going to go away and 
be replaced by another plan. Price on the new 

Obama plan – $2500 higher for this family of 
four!

I watched this news clip with passive inter-
est, knowing that it would not actually affect 
me because I was older, and I just insure myself. 

Well, was I in for a surprise. The very 
next day, I received the very same let-
ter that the family on TV received. 
And my policy? It went up $68 a 
month! In addition, it stated that 
within the next several months, my 
policy would be replaced with a new 
policy. Was my deductible going to 
go down? Could I see my same doc-
tors at the same price? These ques-
tions still remain up the air. 

No, I have never had any person-
al investment in anything direct-

ly related to Barack 
Obama, until now. I 
have seen the clips 
a hundred times 
over: “You get to 
keep your policy, 

the price will not go 
up, and you get to see 
your doctors.” One of 

my heroes, Mike Hucka-
bee, said on TV Sunday night, that not a word 
of that is true! Those are strong comments 
coming from an evangelical pastor turned poli-

tician. However, I can attest first hand that he 
is right. I won’t keep my policy, the price will 
go up, and I guarantee you the other variables 
will not be in my favor either. Anybody want to 
take a bet on it?

Let’s break this down to the small business-
man. Let’s assume this young family is typi-
cal, and its price went up $2500 a year. A lot 
of people who we try to sell goods and services 
to in this country don’t even save but $2500 a 
year. So if that be the case, a choice must be 
made: Do I ensure my family, pay a fine, or re-
duce my savings to little nothing? Many of the 
things that we as businesspeople sell come 
from the funds people have collected as discre-
tionary income. Things like a new car, an addi-
tion to home, investment items like new furni-
ture, they all often come from these dollars that 
most people try and save. No, in many families 
across America these dollars will not be avail-
able to save or spend anymore.

I’ll close on a political note. This doesn’t hurt 
the poor people as they won’t pay a thing any-
way. It seldom hurts the wealthy people who 
are paying for the lion share of this as they can 
afford it, or so argument goes. So you squeeze 
the middle class!  And Obama talks about the 
shrinking middle class. He just doesn’t get it; 
he is one major cause as to why it is shrinking!

Howard Hubler
Columnist

Howard Hubler can be reached at howard@hubler.com.

PEER TO PEER

It all went wrong, terribly wrong
Bank deposits safer • Federal banking 
regulators have passed the Volcker Rule 
to limit risk-taking by banks with federally 
insured deposits. Named for former Federal 
Reserve chairman Paul Volcker, the rule 
restricts banks with federally insured deposits 
from engaging in risky investment activities 
undertaken for their own benefit, a practice 
known as proprietary trading, as well as from 
taking ownership stakes in hedge funds and 
private equity funds. Banks can still engage 
in proprietary trading of U.S. government, 
state and municipal bonds, as well as those 
of government-backed entities like housing 
finance firms Fannie Mae and Freddie Mac. 
They also can trade in foreign bonds under 
more limited circumstances. - CNN Money
 
Still in debt after foreclosure • A tax break 
for struggling mortgage borrowers ends Jan. 
1 and that could mean big tax bills. If family 
is behind on their mortgage, a bank could cut 
them a deal, maybe reducing the loan principal 
or forgiving the mortgage balance after a 
“short sale” in which the seller owes more than 
the final price. And under traditional IRS rules, 
the amount of that debt forgiveness would be 
taxable income. That temporarily changed in 
2007 when Congress passed the Mortgage 
Foreclosure Debt Forgiveness Act. That law 
is set to expire at year’s end. A return of the 
tax could affect many of the nearly 10 million 
Americans who owe more on their loans 
than their homes are worth, according to the 
National Association of Realtors. - CNN Money

Warren Buffett’s 10 favorite stocks • Source 
Wall St. Cheat Sheet 10) Goldman Sachs. Year-
to-date performance: 28 percent growth. 9) 
DIRECTV. Year-to-date performance: 28 per-
cent growth. 8) U.S. Bancorp. Year-to-date per-
formance: percent growth. 7) Exxon Mobil. 
Year-to-date performance: percent growth. 
6) Walmart. Year-to-date performance: 16 
percent growth. 5) Procter & Gamble. Year-
to-date performance: 24 percent growth. 4) 
American Express. Year-to-date performance: 
42 percent growth. 3) International Business 
Machines. Year-to-date performance: -5 per-
cent growth. 2) Coca-Cola. Year-to-date per-
formance: 11 percent growth. 1) Wells Fargo. 
Year-to-date performance: 26 percent growth. 
- USA TODAY

Where do you pay the bill? • Applebee’s is mak-
ing life easier for its customers by installing tab-
let computers on tables in all of its locations. 
The restaurant chain is adding 100,000 tablets 
around the country in its 1,860 restaurants. The 
devices will help customers customize their or-
ders and pay the check, and even let them play 
video games while they’re waiting. However, the 
chain is not planning on replacing any of its staff 
for tablets - it is simply creating a digital front 
for consumers to have a more enjoyable experi-
ence. - Businessweek

DISPATCHES

Express Employment Professionals has re-
cently named Amy Mullins as its front of-
fice coordinator in the 
Greenwood office, lo-
cated at 707 S. Madison 
Ave.  Mullins is Express’ 
director of first impres-
sions; she is respon-
sible for maintaining a 
friendly, warm and wel-
coming environment as 
well as performing reg-
ular administrative du-
ties.  Express Indy South 
has been in business for eight years. Mullins 
was born and raised in the Greenwood area.  
She then moved to Pensacola, Florida where 
she obtained her degree in Graphic Design.  
She currently resides in Greenwood with her 
husband and three boys, one of which is just 
three months old.

BUSINESS BRIEF

Employment Professionals 
hires Amy Mullins

BUSINESS 
LOCAL

Amy Mullins
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BUSINESS BRIEF

Davenport appointed new 
manager with Franciscan 

St. Francis Health
Jennifer Davenport has been appointed man-
ager for Central Scheduling at Franciscan St. 
Francis Health. She most previously served as 
manager of the Physician Office Navigator pro-
gram, where she supervised the operations of 
12 Navigator sites within Franciscan Physician 
Network. Davenport, an Indianapolis resident, 
studied journalism at Ball State University and 
earned her certification in phlebotomy at Med 
Tech College in Greenwood.

Giving back to  
your community

There are two things that most retirees have 
in abundance: time and experience. That’s the 
perfect match for giving back to their commu-
nities and, in the process, keeping their lives 
active and fulfilling. For many people, finding 
ways to volunteer is as simple as giving time 
through a religious organization or other lo-
cal group to which they already belong. These 
days, the Internet also makes it easy to match 
specific interests and skills with groups that 
need a hand outside existing social circles. Vis-
it websites likewww.nationalservice.gov/pro-
grams/senior-corps or www.volunteermatch.
org to find ideas of what’s available. 

- Wall Street Journal

BUSINESS DISPATCHBUSINESS 
LOCAL

Prestige Lawn Solutions

CALL TODAY! (317) 524-9100
www.prestigelawnsolutions.com

Emergency - 24 Hour Service
Tree Removal
Lot Clearing
Gutter Cleaning
Dirt Work

Erosion Control
Fall Clean-up
Rip Rap
Fence Install and Repair

$50 Off 
Tree Removal

The solution to all your outdoor needs

Send your news
items to: news@

myicon.info
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Our full-service Personal Trust Division includes:

   Revocable and Irrevocable Trusts

   Estate Settlement

    Life Insurance Trusts

    Charitable Trusts

    Guardianships

We are ready to respond with the highest level 
of personal service, privacy, confidentiality, and 
attention to detail.

In the ever-changing world of financial services, 
our Personal Trust Division is a constant. 
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WHERE WE WORSHIP

Growing a foundation The Culvers makes giving back a family activity 
with Center Grove Church

Andrea and Schuyler Culver began attend-
ing Center Grove Church nearly 10 years ago 
with their daughters, Grace (16), Blessing (14) 
and Sophia (10). 

“We were drawn to the church because of 
the friendly atmosphere and the children’s 
program, especially the VBS (Vacation Bi-
ble School), which is all original curriculum 
and activities every year,” Andrea says. “The 
church is multi-generational, and I love the 
fact that our girls can interact well with all 
ages.”

Andrea is currently an instructional assis-
tant at Center Grove Middle School North 
while Schuyler works at FedEx. All three chil-
dren attend Center Grove schools. Within 
their church, Grace, Blessing and Sophia all 
used to attend the church’s VBS, only now 

they help teach it.
“Last year it was fun being 

able to show kids what we have 
learned, but it’s also fun to learn 
the things,” Sophia says.

Andrea says from the very be-
ginning, the loved the friendli-
ness found within Center Grove 
Church. She says she has seen her 
children grow a lot with the pro-
grams the church offers, includ-
ing mission trips. The girls visit 
North Carolina each year helping 
to build work camps.

“It’s good for our kids to have 
a foundation,” Andrea says. “All 
of our girls are able to help give 
back.”

What is it about your place of 
worship that helps you grow 
spiritually?

One foundational principle of the church 
is the focus on missions. 50% of undeclared 
funds go to mission opportunities. Members 
of our family have been able to do trips to 
North Carolina, New Orleans, and Canada, 
as well as serve at the Refuge, Shepherd Com-
munity and community events at church. 

What is it about your place of worship that 
helps you feel connected to your spouse, 
children, parents or family?

As a family, we are able to put our faith into 
action and grow individually as well as grow 
closer together. 

What is one meaningful event 
that has taken place at your 
place of worship?

Our girls are challenged with 
deep spiritual truth weekly in 
Sunday school and at youth 
groups. They grew up attending 
the VBS and are now involved in 
teaching and volunteering dur-
ing that week. This year’s theme is 
based on The Lord of the Rings. 

Why would you recommend 
your place of worship to 
someone?

Even through the many tran-
sitions in the past few years at 
church, the body has stayed true 
to the principles of faith in action 
and being disciples who change 
the world. It is a smaller congre-
gation which helps build deeper 

relationships. It causes you to break out of 
your hidden comfort zone of anonymity. Center Grove Church

2340 S. State Rd. 135
Greenwood, IN 46143

(317) 535-9007
centergrovechurch.org

Compiled by Nicole Davis

From left, Blessing, Sophia, Grace and Andrea Culver.  
Not pictured, Schuyler Culver.

Photo by Nicole Davis

By Pastor Chris Philbeck
It’s official, 2014 has arrived and a new year 

has begun. The only question is “What does 
that mean for you?” Does the beginning of 
a new year mean the beginning of a new life 
(a new kind of life, a new experience in life, 
a new quality of life)?  Or does the beginning 
of a new year simply mean the continuation 
of life that is far less than what you thought 
it would be … far less than what you want it 
to be?  

One of the things we can do to insure that 
the new year brings a new kind of life is to 
view it as a gift.  I think that’s appropriate be-
cause as Charles Lamb once said, “New Year’s 
Day is every man’s birthday.”  I think he simply 
meant that New Year’s 
Day provides all of us 
with the gift of a new 
beginning.  

For most folks these 
new beginnings come 
in the form of New 
Year’s resolutions.  
Sometimes I meet 
people who “pan” the 
idea of New Year’s res-
olutions because they 

think they are foolish 
and shallow.  And there is 
some truth to that.  Who 
hasn’t made some type of 
New Year’s resolution to 
lose weight or exercise 
more or be more thankful 
or less irritated by people 
who can’t seem to under-
stand how to stop at a 
stop sign or yield to the 
cars that are already in 
the roundabout at Fair-
view and Morgantown 
Road (maybe that last one 
just pertains to me) only 
to break the resolution 
after just a few weeks or 
even days?  

But I like New Year’s 
resolutions. In fact 
(don’t call me a her-
etic), I think they’re 
kind of biblical.  I say 
that because the Bible 
is all about new begin-
nings.  Paul gives us an 

example of this when he writes in 2 Corinthi-
ans 5:17, Therefore, if anyone is in Christ, he is 
a new creation; the old has gone, the new has 
come!  (NIV)  The word Paul uses for “new” is 
the Greek word kainos, which doesn’t mean 
new in terms of chronology or time, rather 
it means new in terms of quality.  In other 
words, you don’t just become new in terms 
of a new start; you become new in terms of a 

new kind of you.  This is 
just one example.  

John tells us in I John 
1:9, If we confess our sins, 
he is faithful and just and 
will forgive us our sins 
and purify us from all 
unrighteousness.  (NIV)  
Here is another kind of 
new beginning.  When 
we confess, God forgives 
and what we’re told in 
other verses is that He 
chooses to remember the 
sin no more.  I could go 
on and on.

So my New Year’s en-
couragement to you is 
to embrace the new year 
with resolutions that lead 
to a new life.  Don’t be 
shallow, don’t take the 

easy road, make the kind of resolution that 
leads to a revolution of who you are.  With 
God’s encouragement and help, you can do it.  
Oh yeah, and happy birthday!

Chris Philbeck is senior pastor of Mount Pleasant Christian 
Church. You may email him at inquiry@mpccministry.com or 
call (317) 881-6727.

DEVOTIONAL

Happy birthday: A year of a new beginnings

“Therefore, if anyone is in 
Christ, he is a new creation; the  
old has gone, the new has come!”

~ 2 Corinthians 5:17 (NIV)
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ICON of the MONTH

Christine Hayes Hickey is the managing partner of Rubin & Levin, P.C., with whom she has 
been employed for more than 25 years. Residing in Center Grove, Hickey is a past president of 
the Indianapolis Bar Association. Hickey serves on the board of directors for the India-
napolis Bar Association and is currently a member of the National Conference of Bar 
Presidents, helping with educational programs and other types of programming 
to help bar leaders become better bar leaders. Hickey has been married to her 
husband Dan for 25 years. They have two children, Chase and Taylor.

Recently, Hickey helped introduce Blessings in a Backpack to Center 
Grove. The program supplies food to children on the Free and Re-
duced Priced Meal program who have not opted out. The schools 
pass out the food every Friday throughout the school year, for 
students to have on the weekends.

“I think what’s most important, the reason why Bless-
ings has been successful even in this short time, we’re in 
our second school year, is there are so many people will-
ing to help out, so many people willing to give,” Hickey 
says. “People understand there are so many people in 
Center Grove that need help. It’s why Center Grove is 
such a great community.”

Currently, North Grove and Pleasant Grove par-
ticipate in the program. Hickey says the goal is to 
eventually feed all the children in need at all of the 
schools. Hickey says the best part of getting this 
nonprofit started in the area has been the student 
volunteers.

“These children are all inspiring each other 
to do great things to help others kids,” Hick-
ey says. “It’s really amazing. All it takes is one 
group of kids or one kid to do something great 
for other kids to say ‘you know I can do that, 
too.’ We’ve had everything from the wrestling 
team to football, track and choir (volunteer). 
Every month is taken with student groups. Every 
Thursday that we leave there, the teens that have 
been there that day, I’ve heard several ask if they can 
do this every week. They feel so good about it. They’ve 
really made a difference. It’s really heartwarming.”

Here, we learn more about our Icon of the 
Month, Christine Hickey:

What do you consider your greatest virtue?  
I would have to say empathy. I’m the person 
that cries at sad YouTube videos and stories 
of people faced with insurmountable life 
challenges. 

What do you most deplore in others? 
Deplore is a strong word. What do I most 
dislike?  Self‐defeating behavior. 

What do you like most about living in 
Center Grove?  Without question, the people. 
Center Grove is a wonderful community and there 
is no better place for Dan and I to raise our two children. 

If you had to live anywhere else in the Metro Indianapolis area, where 
would it be?  Downtown Indy. I lived downtown years ago and my office for the 
last 25 years is on Mass Avenue.

If you could begin life over, what would you change?  Nothing. I believe that every decision 
that I have made, good and bad, has lead me to where and who I am today. 

If money were no issue, how would you spend it?  Helping our youth - from hunger to 
homelessness to helplessness. There is plenty of need out there. 

What makes you happiest?  My family; watching my children grow, mature and succeed. 

What is your favorite vacation spot?  St. Lucia. 

What do you do with idle time?  What idle time? 

What is it that makes you angry?  Silly things.  
I have two teenagers.

What do you do to escape from reality?  I don’t; I 
wouldn’t know how to. Reality is life, and even when 

it gets rough you’ve got to face it. 

What or who is the greatest love of your life?  
A man that is loving, funny, honest, a wonderful 
father, and a true partner in every sense of the 
word. That would be my husband Dan. 

Which living person in Center Grove do 
you most admire?  There are many people in 
Center Grove who are selfless and do great 
things. My eyes have been opened to all of 
the teens and young children in Center Grove 
who want to give back. It is inspiring. They 
have my admiration. 

What is the quality you like most in a man?  
Integrity. 

What is the quality you like most in a 
woman?  Confidence. 

What is your greatest extravagance?  
Traveling with our kids.   

What are your fears/phobias? Cruises. Won’t do it. 

What has been the happiest time of your life?  Family 
trips. Just the four of us exploring, reconnecting, and 
spending quality time together.

Which talent would you most like to possess?  I’d like 
not to scare my kids when I try to cook. 

What do you most value in your friends?   
Loyalty and sincerity. 

Which historical figure do you most identify with?  This is a 
tough one. I don’t have an answer to this.  So many people, 

historically and present day, help to inspire, shape, 
and mold who we all are, I can’t pick just one. 

What is your greatest regret?  Working 
too much; not mastering the art of work‐life 
balance, especially when my children were 

younger. 

What tenet do you live by? All things are possible 
with hard work and perseverance.  

Compiled by Nicole Davis

Center Grove resident Chris Hickey  
keeps busy with educational programsChris Hickey



LAST DAYS!DON’T MISS 
YOUR CHANCE 

TO $AVE!

FREE Wellness Coaching 
FREE Group Exercise Classes

FREE Child Watch
No Contracts

Personal Training & Pilates
Youth and Adult Swim & Sports

NEW YEAR. NEW YOU. BETTER TOGETHER!
The YMCA of Greater Indianapolis - 11 Locations to Serve You, including:  

THE BAXTER YMCA 
7900 S. Shelby Street  *  317.881.9347  *  www.OurCauseIsYou.org

PAY DAYTH
E JAN. 

1-31

YOUR JOIN FEE 
=  THE DATE!

X X X X

X X X X X X X

XXXX

X X X


